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ABSTRACT 

Digital financial services offer wider scale, scope and reach of financial services, and are essential to closing 

the remaining gaps in financial inclusion. Digital financial inclusion involves the deployment of the cost-

saving digital means to reach currently financially excluded and underserved populations with a range of 

formal financial services suited to their needs that are responsibly delivered at a cost affordable to customers 

and sustainable for providers. The purpose of this study was to determine the effect of digital financial 

inclusion on financial growth of MSMEs in Kenya. The specific objectives weare: to determine the effect of 

mobile phone banking on financial growth of MSMES in Kenya, to establish the effect of electronic money 

banking on financial growth of MSMES in Kenya, to assess the effects of agency banking on financial growth 

of MSMES and to determine the effect of digital banking apps on financial growth of MSMES in Kenya. The 

study was anchored on four theories namely: The financial intermediation theory, the theory of innovation, 

the agency theory and the technology acceptancy theory. The study used both descriptive survey and 

inferential statistics. The research used Secondary data collection method , sourced from the Kenya National 

Bureau of Statistics (KNBS) economic survey 2021, The CBK Micro Small & Medium Enterprises (MSME) and 

FinAcess Business survey 2021. The researcher piloted on a census data of a five year period (2016-2020) on 

financial performance of the MSMEs in Kenya. Research hypothesis was used and tested the significance of 

the independent variables to the dependent variable.The data collected was coded, entered and analyzed 

descriptively using Statistical Package for Social Sciences (SPSS 25). The results revealed that the independent 

variables (mobile banking, electronic banking, agency banking and banking apps) affect growth of MSMEs in 

Kenya. From ANOVA it was established that mobile banking, electronic banking, agency banking and banking 

apps affected growth of SMEs in Kenya significantly. Policy makers were recommended to take note of the 

findings of the study. Though the study explored four components of digital financial inclusion; it was 

recommended for further studies to be done to assess the other contributing factors of financial inclusion. 
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INTRODUCTION 

The practice of giving disadvantaged groups, such 

as women and low-income people, with affordable 

access to financial services and credit when they 

need it is known as financial inclusion (Chen & 

Divanbeigi, 2019). Financial inclusion is defined as 

having access to financial products and services 

such as bank accounts, insurance, remittance and 

payment services, and financial advisory services. It 

enables individuals to plan for future stability; a 

large bank deposit provides a stable deposit base as 

well as opportunities to save, invest, and receive 

credit (Evans, 2018). Digital finance is a financial 

service provided by mobile phones, personal 

computers, the internet, or cards linked to a secure 

digital payment system. Customers have more 

influence over their accounts because to digital 

finance, which allows them to make quick financial 

decisions and send and receive payments (Ozili, 

2018). 

Digital financial inclusion is defined as the use of 

cost-effective digital means to reach currently 

financially excluded and underserved communities 

with a variety of formal financial services tailored to 

their needs that are responsibly provided at a cost 

that is affordable to consumers and sustainable for 

providers (Kapadia, 2019). Individuals, households, 

and companies can also save, make payments, 

obtain credit, and obtain insurance in a cost-

effective and straightforward manner using digital 

technologies. Financial services digitalization helps 

banks to access and serve their target market at a 

minimal cost (Rasheed, Siddiqui, Mahmood & Khan, 

2019). 

Mobile banking, internet banking, e-wallets, credit 

and debit cards, and other digital financial services 

are examples of digital financial services. While 

digitalization has a huge impact on people's lives 

around the world, it also poses issues for both 

developed and developing countries (Evans, 2018). 

Governments and authorities emphasize the 

significance of digitization in order to compete in 

the market, but unfavorable expectations are 

hindering countries from transitioning to a 

technological era with less powerful systems (Ali, 

2019). Furthermore, challenges like as limited 

network coverage, higher transaction costs, and a 

lack of knowledge stymie technological 

advancement in the banking industry (Rasheed, 

Siddiqui & Rahman, 2018). 

Kenya is East Africa's most developed country; with 

its industrial sector accounting for 14% of GDP 

(Evans, 2018).The importance of SMEs is 

emphasized in Kenya Vision 2030, a development 

strategy aimed at transforming Kenya into an 

industrialized, middle-income country by 2030. This 

is in line with the United Nations' 2030 Agenda for 

Sustainable Development, which encourages the 

formalization and growth of micro, small, and 

medium-sized businesses (GSM, 2021) In order to 

accomplish Kenya Vision 2030, the government's 

Third Medium-Term Plan (2018–2022) recognizes 

the SME sector as a priority area for development 

(GOK, 2019) This entails passing laws and putting in 

place a National Loans Guarantee Scheme to help 

MSMEs get financing (Yangdol & Sarma, 2019). 

The Kenya Micro and Small Enterprise Act of 2012, 

which established legislative and institutional 

frameworks to foster micro and small firms, is also 

incorporated into Kenya Vision 2030. Among them 

are the Micro and Small Enterprise Authority (to put 

the Act into action), the Office of the Registrar of 

Micro and Small Enterprise Associations (to legalize 

and register MSMEs), a tribunal (to decide 

disputes), and a fund (to address financing issues). 

Any DFS system is built on the foundation of agents 

(KNBS, 2020). Customers can access their accounts 

from any tiny kiosk or rural store, where they can 

deposit and withdraw money without having to use 

traditional physical banking infrastructure (which is 

notorious for its restricted reach and expensive 

operating expenses) (GOK, 2019). Because agents 

are the front line of the DFS sector, providers rely 

heavily on commission incentives to encourage 

activation and transactions for potential customers 

(Ouma, Odongo & Were, 2017) 

The 2019 study findings, according to GSM (2021), 

clearly illustrate that Kenya's financial inclusion 
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landscape has changed since 2006. Formal financial 

inclusion has increased to 82.9 percent, up from 

26.7 percent in 2006, and full exclusion has 

decreased to 11.0 percent, down from 41.3 

percent. In addition, differences in financial access 

between the rich and the poor, men and women, 

and rural and urban areas have all decreased 

significantly. The growth of mobile money, 

government initiatives and assistance, and 

advances in information and communications 

technology are all key drivers of these shifts (Ouma 

et al, 2017). These have aided in the expansion of 

financial inclusion by allowing people to overcome 

infrastructural barriers to access, particularly in 

rural areas (Yangdol & Sarma, 2019)."Bridge 

builders" are application developers who specialize 

in DFS interfaces for banking and payment services, 

such as Kopo Kopo, a Kenyan startup that allows 

retailers to accept mobile payments (GOK, 2019). At 

the time of its launch, Safaricom had a 79 percent 

market share in Kenya. 

As a result of its dominant position in Kenya, 

Safaricom was able to use its large customer base, 

which is widely seen as one of the key drivers of M-

success. PESA's MSMEs employ more than 80% of 

Kenya's working population, according to the 

Ministry of Trade, Industry, and Co-operatives, and 

hence play a significant role in the country's 

economic and growth ambitions.  

MSMEs account for 80% of all firms in Kenya, 

according to the Small and Medium Entrepreneurial 

Resource Centre's website. MSME's account for 

60% of total GDP (Safaricom, 2020, GOK, 2019). 

The Kenya National Bureau of Statistics baseline 

survey (KNBS, 2019), two-thirds of MSMEs are 

located in rural areas, whereas only one-third are 

based in urban areas. According to the survey, 

Nairobi, Kenya's capital, and Mombasa, Kenya's 

second largest city, account for 16 percent of the 

country's MSMEs. The bulk of these MSMEs (70 

percent) work in the trade sector (buying and 

selling goods and commodities), with 15 percent 

working in the service sector and 13 percent in the 

manufacturing sub-sector. Other service providers, 

such as hotels and restaurants, accounted for only 

6% of MSMEs in Kenya, while construction MSMEs 

made up less than 2% of the country's total (KNBS, 

2017; GOK, 2019). 

Statement of the problem 

Micro, small and medium-sized enterprises 

(MSMEs) are generally plagued by difficulties with 

financing. The root of the problem lies in natural 

deficiencies of current traditional financial system 

in serving MSMEs or private enterprises. MSMEs 

have difficulties obtaining external financing from 

traditional financial institutions due to objective 

reasons such as a lack of historical valid financial 

data, collateralizable assets, and implicit 

government guarantees; thus, financing constraints 

further limit MSMEs’ financial growth 

Many individuals and small businesses in emerging 

markets have limited or no access to formal 

financial services due to lack of an integrated 

banking systems regardless of in possession of 

internet gadgets. Even in developed countries, 

consumers have a limited number of cost-effective 

financial options to choose from when it comes to 

meeting their financial needs (Owen & Pereira, 

2018).  

The traditional banking systems require physical 

presence with a domestic banking license. Typically, 

they require Face-to-face or one-to-one customer 

service The financial institutions will need large 

number of staff to manage and meet the client at 

the ground; resulting to huge operation and 

administrative costs which in return banks 

compensate the same by charging high interest 

rates and more hidden charges in their products 

and services. Notwithstanding, this aspect poses 

lower accessibility as customers are subjected to 

more strict KYC/AML requirement (Evans, 2018). 

Another challenge is the inability to do business 

with some countries due to legislation barriers and 

tax policies. Additionally, it is time consuming as 

longer time is needed to visit a branch, remains in 

long ques for one to transact which is also limited to 

the business hours only. 
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Digital financial inclusion is a mean to an end, not 

an end in and itself. It is universally recognized as 

critical to reducing poverty and promoting inclusive 

economic growth (Sun, 2018).When opposed to 

saving money at home or carrying cash, digital 

financial inclusion offers greater comfort, 

protection, and security to consumers (Voorn, 

Genugtem & Thiel, 2019). Digital technology 

financing understand the need of small and 

medium-sized companies for flexible products and 

solutions that adapt to their everyday business life. 

Accounts can easily be opened online. Thanks to 

modern video ID procedures, you save yourself the 

trip to the post office. One can do banking online – 

on your PC in the office or on the road on your 

smartphone or tablet. You can even apply for a loan 

online: Without long waiting times, the money you 

need to invest in your business is available within a 

very short time and increases your financial 

flexibility. While established banks often neglect 

their customers’ desire for more flexibility, digital 

financial inclusion provide solutions make exactly 

this flexibility possible and save customers a lot of 

additional time through good usability(Mitchell & 

Scott, 2019). 

Past research has revealed that emerging and 

developing economies continue to face challenges 

in achieving financial inclusion due to a range of 

issues (Owen & Pereira, 2018). Several studies have 

been carried out; however the results have been 

inconclusive. Agufa (2016) wanted to know how 

digital finance affects financial inclusion in Kenya's 

banking system. For China's new third-board 

market listed companies, Yang and Zhang (2020) 

researched the link between digital financial 

inclusion and long-term growth of small and micro 

businesses and discovered a positive correlation. 

Awinja and Fatoki (2021) were curious about the 

impact of digital financial services on SMEs' growth 

in Kenya.  

Very little or no research effort has been done to 

investigate elements of integrated digital financial 

inclusion and financial growth SMES. There are 

numerous studies regarding the determinants of 

mobile and computer internet-based banking, 

however, little similar research has been done 

regarding digitalisation of financial inclusion. So far, 

research has focused on determinants of financial 

inclusion and usage or influence of financial 

inclusion on client loyalty and satisfaction. 

Therefore, the purpose of this study was to analyse 

the effects of digital financial inclusion on financial 

growth Micro, Small and Medium Enterprise. It 

analysed the availability, simplicity, and cost 

effective integrated digital financial inclusion and its 

impact to financial growth of the MSMEs sector in 

Kenya. To the best of the researchers' knowledge, 

no study has looked directly at the impact of digital 

financial inclusion on financial growth of micro, 

small, and medium businesses in Kenya. 

Research Objectives 

The general objective of this study was to 

determine the effect of digital financial inclusion on 

financial growth of small & medium enterprises in 

Kenya. The specific objectives were; 

 To determine the effect of Mobile Phone 

Banking on the financial growth of MSMEs in 

Kenya. 

 To establish the effect of Electronic Money  

Banking  on the financial growth of MSMEs in 

Kenya 

 To identify the effect of Agency Banking  on the 

financial growth of MSMEs in Kenya 

 To determine the effect of Digital Banking Apps 

on the financial growth of MSMEs in Kenya 

The study was guided by the following research 

hypotheses: 

 H01: Mobile Phone Banking has no significant 

effect on financial growth of MSMEs in Kenya. 

 H02: Electronic Money Banking has no 

significant effect on financial growth of MSMEs 

in Kenya 

 H03: Agency Banking has no significant effect on 

financial growth of MSMEs in Kenya 

 H04: Digital Banking Apps has no significant 

effect on financial growth of MSMEs in Kenya 

https://getpenta.com/en/features/business-loan/
https://getpenta.com/en/features/business-loan/
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LITERATURE REVIEW 

Theoretical Framework 

Financial Intermediation Theory  

Leland and Pyle developed the financial 

intermediation theory in 1977. The function of 

financial intermediaries in financial systems was 

highlighted in the theory (Arp, Adisa & Adisa, 2017). 

They identified four categories of financial 

intermediaries: categories of liabilities (deposits) 

that are specified for a fixed sum that is unrelated 

to portfolio performance, short-term deposits, and 

a large proportion of their liabilities are chequeable, 

and liabilities and assets that are not transferable. 

According to the theory, the role of intermediaries 

is to ensure a consistent flow of funds from surplus 

units to deficit units (Chepkiyeng, 2017; Evans, 

2018). 

Theory of Financial Innovations 

In 1983, Silber proposed the financial innovations 

theory, which is founded on the idea that the 

growth of money-related foundations is the basic 

basis for financial inclusion (Li J wu, 2020). The idea 

claims that defects in the money-related business 

sector, such as erroneous data, office expenses, and 

currency rates, are the driving forces behind new 

inventions (Owen & Pereira, 2018). According to the 

theory, financial-related innovations could be 

extremely original solutions or merely typical ways 

for supplying the most recent component of 

development, bolstering companies' liquidity and 

raising the quantity of new applicants due to their 

qualifications for the job (Mader, 2018). 

Agency Theory 

Jensen and Meckling came up with the theory in 

1976. The emphasis is on the behavioral interaction 

between the owners (principals) and persons 

recruited by the owners to execute actions on the 

principal's behalf (agents) (agents). The concept of 

agency is founded on the assumption that 

managers' goals are not aligned with the interests 

of shareholders (Voorn, Genugtem & Thiel, 2019) 

According to agency theory, the primary (owners) 

goal is different from and in contradiction with the 

agents' goal. Financial corporate governance is a 

structure that is designed to cut agency costs and is 

strengthened by managers who operate in their 

own best interests rather than the shareholders' 

(Evans, 2018) Corporate governance, according to 

Zhang (2017), is a system of internal and external 

checks and balances that ensures firms perform 

their mandate responsibly and socially. 

Technology Acceptance Model 

The Technology Acceptance Model (TAM), as 

proposed by Davis in 1989, is backed by an 

emphasis on technical issues. People's behavioral 

goals and how they use technology are the focus of 

this idea. It is hypothesized that a person's actual 

behavior is dictated by his behavioral intent to use, 

which is impacted by the consumer's impression of 

the value of the technology. The ease of use, on the 

other hand, influences both attitude and perceived 

utility (Nadri, Rahimi, Lotf, Samadbeik & Garavand, 

2018).  End-users' utility and user-friendliness 

criteria are taken into account when the TAM 

model is adopted (Okafor, Nico & Azman, 2016) The 

utility and perceived simplicity of use of this model 

influence consumer attitudes about any service. 

According to Evans (2018), evaluating user 

specifications based on perceived usefulness and 

simplicity of use of the technology is more 

important than using other quantitative 

measurements. 
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Conceptual Framework 

 

Independent Variables      Dependent Variable 

Figure 1: Conceptual Frame work  

 

Empirical Review 

Yang and Zhang (2020) researched digital financial 

inclusion and sustainable growth of small and micro 

enterprises using China's new third board market 

listed firms. The findings imply that increasing 

digital financial inclusion helps small and micro 

businesses thrive in the long run, especially in high-

tech industries and competitive markets. The effect 

mechanism of this development avoids any financial 

crises induced by small and micro enterprises' 

capital structure imbalance and capital liquidity 

problems by reducing financing limits and enabling 

sustainable growth (Ozili, 2018). In the context of 

China's high-quality development, continuous 

promotion of digital financial inclusion and 

reshaping of the financial industry's ecological 

pattern can provide steady financial support for the 

sustainable growth of small and micro enterprises, 

as well as realize the healthy development of micro 

enterprises and macro economy (Tsai, 2017).  

Shofawati (2019) investigated the significance of 

digital finance in enhancing financial inclusion and 

SMEs' growth in Indonesia. Indonesia, with its 

unique terrain of many islands, requires rapid 

product or service delivery, particularly for MSME 

(Small and Medium Enterprise) funding, which is 

the backbone of the Indonesian economy (Shetty & 

Vans, 2018) The significance of digital finance in 

strengthening financial inclusion and MSME growth 

in Indonesia is that the availability of digital finance 

can create financial inclusion, allowing for easier 

access to funding, particularly for SME, the majority 

of which are not bankable. MSME can receive 

money and financing for operating, investment, and 

growth opportunities based on financial inclusion 

based on digital finance (Owen & Pereira, 2018) 

Financial Growth 
 GDP level 
 Profit margin 
 Cash flows 
 Return on Assets 

 

Electronic/Internet Banking  
 Electronic Funds Transfer 
 Credit card Transactions 
 ATM Transactions 
 RTGS 

Mobile Phone Banking 
 Deposits/savings 
 Withdrawals 
 Funds transfers 
 Accounts opening 
 
 

Agency Banking 
 Equity Agents 
 KCB Mtaani 
 Co-p kwa jirani 
 MPESA Agents 
 
Digital banking apps 
 Timiza for ABSA 
 M- coop Cash 
 M-Benki KCB 
 Equitel Eazzy 
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The influence of digital microfinance on MSMEs' 

financial inclusion was investigated by Rasheed, 

Siddiqui, Mahmood, and Khan (2019). Secondary 

study shows that, in compared to industrialized 

countries, developing countries have been slow to 

embrace digital banking technologies. On the other 

side, Pakistan is in a similar situation. Pakistan is not 

achieving the expected results in terms of financial 

inclusion when compared to other emerging 

countries (Yi, Zhang & Guo, 2018). According to the 

report, in order to support the MSME sector for 

economic growth, it is necessary to lower the cost 

of accessing digital financial services and extend the 

financial product portfolio available on digital 

platforms (GSM, 2021) 

In Kenya's banking system, Agufa (2016) evaluated 

the impact of digital finance on financial inclusion. 

The study discovered a weak negative relationship 

between financial inclusion and agency banking, as 

measured by the number of agents, mobile 

banking, as measured by the number of mobile 

banking transactions, and internet banking, as 

measured by the number of internet banking 

transactions, in Kenya's banking industry (Kapadia, 

2019) According to the study, digital finance has no 

impact on financial inclusion in Kenya's banking 

sector because banks use digital financial services to 

lower the costs of opening and operating branches 

in order to improve their profitability and financial 

performance, not to foster financial inclusion. 

According to the survey, banks should improve 

awareness of digital financial services and offer 

them at a reduced cost in order to increase their 

use and acceptance. 

The hype and reality of digitalization, as well as its 

influence on MSMEs in Sub-Saharan Africa, were 

examined by Disse and Sommer (2020). Technical 

collaboration and information exchange in Sub-

Saharan Africa could aid in the development of 

national legislative frameworks for digital money. 

International regulators and standard-setting 

bodies, relevant international forums and 

platforms, as well as bilateral cooperation, should 

promote knowledge exchange and the spread of 

best practices on the one hand, while improving the 

coordination and harmonization of digital finance 

regulations on the other (Evans, 2018). If these 

requirements are met, digital advancements in 

finance can only support inclusive and sustainable 

economic development. Vulnerable groups, 

disadvantaged entrepreneurs, and small enterprises 

must benefit from digital financial services so that 

the financial system's digitalization promotes pro-

poor growth, does not undermine social cohesion, 

and may even contribute to it. More research is 

needed to better understand these connections and 

establish a link between digital financial markets 

and social cohesiveness (Yi, Zhang & Guo, 2018) 

METHODOLOGY 

This research was in the form of a descriptive 

survey. This research targeted the 2016 -2020 

periodic financial output data for all thirty one (31) 

sector activity contributors of all the licensed 

MSMES in Kenya, as per the KNBS Economic Survey 

2021, The National Micro, Small and Medium 

Enterprise Survey Report 2021, Fin Access 

Household Survey 2021. The analysis was primarily 

based on secondary data for the study. Before 

being given for review, the material gathered was 

categorized, graded, and coded. Descriptive and 

inferential statistics was used to analyze the data 

collected. The data was examined using descriptive, 

correlational, and regression methods (Nickson, 

2019). In this study, multivariate regression analysis 

was used to investigate the relationship between 

the dependent and independent variables using 

inferential statistics (Davis & Craven, 2016). The 

researcher used the data acquired to do a 

regression analysis to determine the extent of the 

link between digital financial inclusion and SMEs' 

performance (Ouma, Odongo & Were, 2017). As a 

result, the following multiple regression model was 

be employed in the analysis: 

Y = β0 + β1X1 + β2X2 + β3X3+β4X4+ ε 

Where, 

β0, β1, β2, β3 and β4are the regression co-efficient 
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Y – Financial Growth of SMEs 

X1 – Mobile Phone Banking 

X2 – Electronic Money Transaction 

X3 – Agency Banking 

X4 – Digital Banking Apps 

β0 - Constant. 

β1, β2, β3, β4= Beta coefficients. 

ε = Error term 

RESULTS AND FINDINGS 

Descriptive Statistics of Digital Financial Inclusion 

The descriptive statistics of digital financial inclusion 

and its factor variables is analysed as below. 

Five Year Averages of Digital Financial Inclusion 

The five year averages of electronic banking, mobile 

phone banking, agency banking and banking apps 

were presented. From the results, mobile phone 

banking had the highest average compared to the 

rest showing that mobile phone banking was used 

mostly by the MSMEs towards digital financial 

inclusion. Next with the second highest average was 

electronic banking, followed by agency banking and 

banking apps. Agency banking less than half of 

electronic banking while Banking apps were less 

than a quarter of electronic banking and mobile 

phone banking. 

Growth of MSMEs compared to Digital Financial 

Inclusion 

Growth of MSMEs was much higher than the digital 

financial inclusion component that is mobile phone 

banking, electronic banking, agency banking and 

banking apps. Results showed that there were other 

major factors that influenced the growth of MSMEs 

which need further investigation. 

Mean and Standard Deviation of the Variables   

The summarised descriptive data for the five years 

period in the MSME sector was collected and 

analysed. The independent variables depict the 

averages and standard deviation of the units’ factor 

contribution to growth in the whole period. The 

financial growth was analysed on the averages of 

revenues generated by the MSME sector for the 

same period. This summary on the findings of this 

study is shown in Table 1 below. 

Table 1: Mean and Standard Deviation 

Variables Minimum   Maximum    Mean  
 

Std. Deviation 

Electronic Banking   2,569.00 189,006,527.00 14,869,771.7097 39,727,958.75930 
Mobile Banking     885.00 182,716,771.00 18,247,618.5806 38,351,935.41537 
Agency Banking      879.00 59,906,166.00 5,586,447.4839 12,133,191.85778 
Banking Apps      23.00 24,883,226.00 2,290,787.4815 5,417,754.05761 
Growth kshs ‘Million’      96.00 1,698,585.00 129,563.2903 306,578.92152 

 

The Populated data indicates that there are huge 

variances between the minimum and maximum 

points resulting to the higher standard deviations. 

In this case this study adopted the mean to explain 

the findings of the study. 

Mobile banking had the highest mean at 

18,247,618.60 in terms of units of factor 

contribution to growth, indicating that it was the 

most and frequently used of the digital financial 

inclusion variables. Electronic banking was second 

highest at 14,869,771.70 showing it was the second 

highest used. Agency banking was a distant third at 

5,586,447.48 while banking apps were last at 

2,290,787.4815 showing it was least used towards 

digital financial inclusion.  

Diagnostic Tests 

Before the analysis, the data was treated to a 

variety of diagnostic tests in order to facilitate 

further studies. Skewness and Kurtosis were used to 

test normality, Durbin-Watson Statistic was used to 

test autocorrelation, and Variance Inflation Factors 

were used to test multicollinearity (VIFs). The next 

sections go over all of the results from the various 

tests. 
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Tests for Normality 

Normality tests can be measured using the Z-values 

of skewness and Kurtosis which should be between 

-1.96 and+ 1.96. Kurtosis and Skewness were used 

in this study. Table 2 showed a measure of 

skewness 0.124 Standard Error (SE) of 0.501 and 

Kurtosis measure of -0.477 (SE 0.972). The values 

for skewness and Kurtosis are all within the span of 

-1.96 to 1.96. This shows that the data is slightly 

platykurtic and is not significantly different from 

normality. Therefore, the study asserts that the 

data is normally distributed. 

Table 2: Tests for Normality 

  Statistic Std. Error 

Mean  2.8333 .07387 
95% Confidence Interval 
for Mean 

Lower Bound 
2.6792  

 Upper Bound 2.9874  
5% Trimmed Mean  2.8294  
Median  2.7500  
Variance  .115  
Std. Deviation  .33850  
Minimum  2.25  
Maximum  3.50  
Range  1.25  
Interquartile Range  .50  
Skewness  .124 .501 
Kurtosis  -.477 .972 

 

Tests for Autocorrelation 

Autocorrelation was measured using the Durbin-

Watson value where a value of between 1.5 and 2.5 

indicates that there exists no autocorrelation. The 

Durbin- Watson value for the data was 1.359, thus 

this indicated that there was no autocorrelation for 

the study variables. 

Table 3: Tests for Autocorrelation 

Model Durbin-Watson 

1 1.359 
a. Predictors: (Constant), Banking Apps, Electronic Payment Systems, Agency Banking, Mobile Banking 
b. Dependent Variable: Growth 

 

Test for Multicollinearity 

Multicollinearity was assessed using the variable inflation factor (VIF) and tolerance statistics which were 

demonstrated in table 4 below. 

Table 4: Test for Multicollinearity 

 Collinearity Statistics 
Variable Tolerance VIF 

Mobile Banking .425 2.354 
Electronic Payment Systems .942 1.062 
Agency Banking .388 2.580 
Banking Apps .278 3.603 

 

When VIF is larger than 10 and Tolerance is less 

than 0.2, multicollinearity arises. Because the VIF 
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was less than 10 and most of the tolerance statistics 

were greater than 0.2, there was no evidence of 

multicollinearity on the research variables. 

Correlation Analysis 

To determine the strength of the association 

between the variables, the Pearson Correlation 

coefficient was used. Quantifying the strength of 

the link and the direction of the variables is the task 

at hand. This is presented in Table 5. Mobile 

banking was found to be positively correlated with 

SMEs' growth, with a correlation coefficient of 

0.909 and a significance level of 0.0000.05 at the 5% 

level of significance. In Kenya, increased mobile 

banking leads to increased SME growth. Electronic 

payment systems were shown to be positively 

connected with SMEs' growth, with a correlation 

coefficient of 0.618 and a significance level of 

0.0000.05 at the 5% level of significance. In Kenya, 

an increase in electronic payment systems leads to 

an increase in MSME growth. 

With a value of 0.791 and a significance of 

0.0000.05 at the 5% level of significance, agency 

banking was found to be positively correlated with 

MSMEs' growth. This means that a rise in agency 

banking in Kenya leads to an increase in SME 

growth. Banking applications were shown to have a 

positive correlation with MSMEs' growth, with a 

value of 0.910 and a significance level of 0.0000.05 

at the 5% level of significance. This means that as 

the number of people using banking apps grows, so 

does the number of small businesses in Kenya. 

Table 5: Pearson Correlation 

 (X1) (X2) (X3) (X4) Y 

Mobile Banking(X1) 
Pearson Correlation      
Sig. (2-tailed)      
N 31     

Electronic Payment 
Systems(X2) 

Pearson Correlation .534**     
Sig. (2-tailed) .000     
N 31 31    

Agency Banking(X3) 
Pearson Correlation .754** .478**    
Sig. (2-tailed) .000 .000    
N 31 31 31   

Banking Apps(X4) 
Pearson Correlation .933** .483** .768**   
Sig. (2-tailed) .000 .000 .000   
N 31 31 31 31  

Growth(Y) 
Pearson Correlation .909** .618** .791** .910**  
Sig. (2-tailed) .000 .000 .000 .000  
N 31 31 31 31 31 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Regression Analysis of the Study Variables 

The linearity of the relationship between the 

studies’s dependent and independent variables was 

determined using regression analysis. As 

demonstrated in the subsections below, the results 

were tallied and discussed. 

Multiple Regression Model Summary 

Table 6 shows the value of Adjusted R-square of 

0.871 implies that 87.1% of the total variance of 

growth of MSMEs is explained by the model. This 

means that 12.9% of the total variance of growth of 

MSMEs in Kenya cannot be explained by the model. 

Hence the results reveal that the independent 

variables (mobile banking, electronic payment 

systems, agency banking and banking apps) affect 

growth of MSMEs in Kenya. The table 6 below 

shows the results for variations between the 

dependent and independent variables. 
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Table 6: Model Summary 

Model R R Square Adjusted R 
Square 

Std. Error of 
the Estimate 

Durbin-
Watson 

1 .942a .888 .871 .14802 1.359 
a. Predictors: (Constant), Banking Apps, Electronic Payment Systems, Agency Banking, Mobile Banking 
b. Dependent Variable: Growth 

 

Analysis of the Variance (ANOVA) of the Study 

Variables  

The residuals are positive, indicating that the 

dependent and independent variables in the study 

had a substantial association. Mobile banking, 

electronic payment systems, agency banking, and 

banking apps have all had a substantial impact on 

MSMEs' growth in Kenya, according to ANOVA 

Table 7 Fcriticalat (4, 30) degrees of freedom is 2.69< 

Fcalculated 51.657 at 5% level of significance. The 

ANOVA table was generated from the Analysis.  

Table 7: Analysis of Variance 

Model Sum of Squares df Mean Square F Sig. 

Regression 4.527 4 1.132 51.657 .000b 
Residual .570 26 .022   
Total 5.097 30    

a. Dependent Variable: Growth 
b. Predictors: (Constant), Banking Apps, Electronic Payment Systems, Agency Banking, Mobile Banking 
 

Coefficients of the Regression Model 

The co-efficient of the regression model were 

obtained from the analysis and presented. The 

regression equation is as shown below; 

Y=0.557+0.312X1+0.209X2+0.030X3+0.293X4 

Y –Growth of SMEs 

X1–Mobile Banking 

X2–Electronic Payment Systems 

X3 –Agency Banking 

X4–Banking Apps 

Table 8 presents the regression coefficients results 

for the standard multiple regression that was 

conducted for the study. 

Table 8: Coefficients of the Regression Model 

Model Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. Collinearity Statistics 

 B Std. Error Beta Tolerance VIF 

Constant .557 .183  3.047 .005   
Mobile Banking(X1) .312 .069 .452 4.499 .000 .425 2.354 
Electronic Payment 
Systems(X2) 

.209 .048 .292 4.324 .000 .942 1.062 

Agency Banking(X3) .030 .080 .039 .368 .716 .388 2.580 

Banking Apps(X4) .293 .083 .440 3.534 .002 .278 3.603 

a. Dependent Variable: Growth (Y)   

 

When all of the independent variables are zero, the 

growth rate of MSMEs in Kenya is 0.557 units. The 

growth of MSMEs in Kenya improves by 0.312 units 

for every one unit increase in mobile banking. The 

growth of MSMEs in Kenya improves by 0.209 units 

when electronic payment systems expand by one 

unit. The growth of MSMEs in Kenya improves by 

0.030 units when agency banking grows by one 

unit. Finally, as the number of banking apps grows 
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by one unit, the number of MSMEs in Kenya grows 

by 0.293 units. 

Hypothesis Testing 

The first null hypothesis stated that mobile phone 

banking has no significant effect on financial growth 

of MSMEs in Kenya. The results indicated that 

mobile phone banking had a significant effect on 

the growth of MSMEs in Kenya as shown in the 

results (B1=0.452, t=4.499 & p=0.000<0.05). Hence 

the study rejected H01 leading to the conclusion that 

mobile phone banking has a significant effect on the 

financial growth of MSMEs in Kenya. 

The second null hypothesis stated that electronic 

payment systems have no significant effect on the 

financial growth of SMEs in Kenya. The results 

indicated that electronic payment systems had a 

significant effect on the growth of SMEs in Kenya as 

shown in the results (B2=0.292, t=4.324 & 

p=0.000<0.05). Hence the study rejected H02 leading 

to the conclusion that electronic payment systems 

has a significant effect on the financial growth of 

MSMEs in Kenya in Kenya. 

The third null hypothesis stated that agency 

banking has no significant effect on the financial 

growth of MSMEs in Kenya in Kenya. The results 

indicated that agency banking had a significant 

effect on the financial growth of MSMEs in Kenya as 

shown in the results (B3=0.039, t=0.368 & 

p=0.716<0.05). Hence the study failed to H03 leading 

to the conclusion that agency banking does not 

have a significant effect on the financial growth of 

MSMEs in Kenya in Kenya. 

The fourth and final null hypothesis stated that 

banking apps has no significant effect on the 

financial growth of MSMEs in Kenya in Kenya. The 

results indicated that banking apps had a significant 

effect on the growth of MSMEs in Kenya as shown 

in the results (B4=0.440, t=3.534 & p=0.002<0.05). 

Hence the study rejected H04 leading to the 

conclusion that banking apps has a significant effect 

on the financial growth of MSMEs in Kenya in 

Kenya. 

Table 9 presented the research hypotheses results 

on the role of digital financial inclusion on the 

financial growth of MSMEs in Kenya in Kenya based 

on the multiple regression analysis conducted in 

this study. 

Table 9: Results of Tests of Hypotheses 

Research Hypotheses B t p-value Decision 

H01: Mobile phone banking has no 
significant effect on the financial growth of 
SMEs in Kenya in Kenya. 

.452 4.499 .000 
H01 rejected since  p=<0.05 

H02: Electronic payment systems have no 
significant effect on the financial growth of 
SMEs in Kenya in Kenya. 

.292 4.324 .000 
H02 rejected since  p=<0.05 

H03: Agency banking has no significant 
effect on the organizational financial 
growth of SMEs in Kenya in Kenya. 

.039 0.368 .716 
H03 failed to reject since  
p=>0.05 

H04: Banking Apps has no significant effect 
on the organizational financial growth of 
SMEs in Kenya in Kenya. 

.440 3.534 .002 
H04 rejected since  p=<0.05 
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Discussion of Major Findings 

Before the analysis, the data was treated to a 

variety of diagnostic tests in order to facilitate 

further studies. Shapiro Wilk was used to test 

normality, Durbin-Watson was used to test 

autocorrelation, and Variance Inflation Factors were 

used to test multicollinearity (VIFs). Because the sig. 

values were all less than 0.05, the Shapiro Wilk Test 

values for mobile banking, electronic payment 

systems, agency banking, banking apps, and the 

dependent variable financial growth all showed 

normality. The Durbin-Watson value was used to 

test autocorrelation. The data had a Durbin- 

Watson value of 1.359, which was within 1.5 and 

2.5, indicating that the research variables had no 

autocorrelation. Variance inflation factors were 

used to examine the multicollinearity of predictor 

variables (VIFs). Multicollinearity is an undesirable 

scenario in which there are substantial correlations 

between the independent variables. When VIF is 

larger than 10 and Tolerance is less than 0.2, 

multicollinearity arises. Because the VIFs were less 

than 10 and the tolerance statistics were more than 

0.2, there was no evidence of multicollinearity on 

the research variables. 

Increased mobile phone banking leads to a boost in 

MSMEs' financial growth. This is in line with prior 

research (Ozili, 2018; Mader, 2018), which found 

that financial institutions can use mobile banking to 

reach out to new consumers, expand their market, 

and so develop financially. The use of electronic 

payment methods is increasing, which leads to 

increased financial growth for SMEs. According to a 

report by Chinoda and Kwenda(2019), electronic 

payment usage will enable SMEs to gain better 

global access and lower transaction costs, as well as 

enjoy significant benefits from higher efficiencies 

and revenue. Increased use of agency banking leads 

to a boost in SMEs' financial growth; although the 

relationship is insignificant Chikalipah (2017) 

investigated the usage of agency banking by Kenyan 

commercial banks and discovered that it increased 

bank performance. They looked at the influence of 

agency banking on commercial banks in their 

research. The use of banking apps is increasing, 

which leads to a boost in SMEs' financial growth. 

ICT may play a crucial role in meeting a number of 

objectives on the ICT development agenda, 

according to GSM(2021), by providing enterprises 

with a variety of options to increase their 

competitiveness: They provide tools (banking apps) 

to help people reach their goals. 

CONCLUSIONS AND RECOMMENDATIONS 

The study concluded that mobile phone banking has 

a significant effect on the financial growth of SMEs 

in Kenya. The relationship between mobile phone 

banking and financial growth of SMEs was found to 

be positive. Increased mobile phone banking leads 

to a boost in MSMEs' financial growth. This is in line 

with prior research (Ozili, 2018; Mader, 2018), 

which found that financial institutions can use 

mobile banking to reach out to new consumers, 

expand their market, and so develop financially.  

The study concluded that an electronic payment 

system has a significant effect on the financial 

growth of MSMEs in Kenya. The relationship 

between electronic payment systems and financial 

growth of SMEs was found to be positive. The use 

of electronic payment methods is increasing, which 

leads to increased financial growth for MSMEs. 

According to a report by Chinoda and 

Kwenda(2019), electronic payment usage will 

enable MSMEs to gain better global access and 

lower transaction costs, as well as enjoy significant 

benefits from higher efficiencies and revenue.  

The study concluded that agency banking does not 

have a significant effect on the financial growth of 

MSMEs in Kenya. Although the relationship 

between agency banking and financial growth of 

MSMEs was found to be positive, increased use of 

agency banking leads to a boost in MSMEs' financial 

growth; although the relationship is insignificant 

Chikalipah (2017) investigated the usage of agency 

banking by Kenyan commercial banks and 

discovered that it increased bank performance. 

They looked at the influence of agency banking on 

commercial banks in their research.  
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The study concluded that banking apps has a 

significant effect on the financial growth of SMEs in 

Kenya. The relationship between banking apps and 

financial growth of MSMEs was found to be 

positive. The use of banking apps is increasing, 

which leads to a boost in MSMEs' financial growth. 

ICT may play a crucial role in meeting a number of 

objectives on the ICT development agenda, 

according to GSM(2021), by providing enterprises 

with a variety of options to increase their 

competitiveness: They provide tools (banking apps) 

to help people reach their goals. 

This study was confined to investigating the digital 

financial inclusion on growth of MSMEs in Kenya. 

The dimensions of digital financial inclusion looked 

at were mobile phone banking, electronic payment 

systems, agency banking and banking apps which 

accounted for 87.1 per cent variation in growth of 

MSMEs. It is on this basis that the researcher 

recommends a study be carried out to look at other 

digital financial inclusion dimensions not factored in 

the current study to ascertain the extent to which 

they affect growth of MSMEs. 

Suggestion for further Study 

The study focused on four variables of digital 

financial inclusion to establish their effects on 

financial growth MSME in Kenya. However, it is 

known that there are other components of financial 

inclusion apart from the digitalization of these four 

variables. This study suggested an independent 

examination of each of the four components of the 

digital financial inclusion to establish their individual 

effects to growth of the MSME sector, and further 

establish the other variables of financial inclusion. 

REFERENCES 

Agufa, M. M (2016) The Effect Of Digital Finance On Financial Inclusion In The Banking Industry In Kenya. An 

Unpublished Master’s Thesis. University of Nairobi 

Ali, A. (2019). Empowering Women through Financial Inclusion: Some Evidence from Comoros. International 

Journal of Asian Social Science, 9(2), 256-270. 

Al-Mudimigh, A., & Anshari, M. (2020). Financial Technology and Innovative Financial Inclusion. In Financial 

Technology and Disruptive Innovation in ASEAN (pp. 119-129). IGI Global. Available at: 

https://www.igi-global.com/chapter/financial-technology-and-innovative-financial-inclusion/231127. 

Aribawa (2016) the effect of entrepreneur orientation and financial literacy toward small business 

enterprises performance 

Arp, F., Ardisa, A., Ardisa, A. (2017). "Microfinance for poverty alleviation: Do transnational initiatives 

overlook fundamental questions of competition and intermediation?". Transnational Corporations. 

United Nations Conference on Trade and Development. 24 (3): 103–117. doi:10.18356/10695889-en. 

UNCTAD/DIAE/IA/2017D4A8. 

Awinja, N, N., & Fatoki, O.I(2021) Effect Of Digital Financial Services On The Growth Of Smes In Kenya. 

African Journal of Empirical Research. 2(1) 79-94 

Barnard, B. et al. (2020), FinTech for All Ensuring that everyone benefits from innovative financial services 

Afterword by Lord Darling of Roulanish, Policy Exchange, London, 

https://policyexchange.org.uk/publication/fintech-for-all/. 

Bhandari, P. (2020, May 14). Population vs sample: what’s the difference? Retrieved from Scribbr website: 

https://www.scribbr.com/methodology/population-vs-sample/ 

Benazir Rahman, (2016) The Impact of Agency Banking to the Development of SME Sector: The Case of 

Bangladesh 

https://www.igi-global.com/chapter/financial-technology-and-innovative-financial-inclusion/231127
https://www.researchgate.net/publication/320100413_Microfinance_for_poverty_alleviation_Do_transnational_initiatives_overlook_fundamental_questions_of_competition_and_intermediation
https://www.researchgate.net/publication/320100413_Microfinance_for_poverty_alleviation_Do_transnational_initiatives_overlook_fundamental_questions_of_competition_and_intermediation
https://en.wikipedia.org/wiki/Doi_(identifier)
https://doi.org/10.18356%2F10695889-en
https://policyexchange.org.uk/publication/fintech-for-all/


 

 
Page: - 490 -   The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). www.strategicjournals.com  

 

Bongomin, G. O. C., Munene, J. C., Ntayi, J. M., & Malinga, C. A. (2018). Analyzing the relationship between 

institutional framework and financial inclusion in rural Uganda: A social network perspective. 

International Journal of Emerging Markets, 13(4), 606-630. 

Bravo, C., Sarraute, C., Baesens, B., & Vanthienen, J. (2018). Credit Scoring for Good: Enhancing Financial 

Inclusion with Smartphone-Based Microlending. ICIS Conference proceedings. Available at: 

https://aisel.aisnet.org/icis2018/implement/Presentations/6/ 

Brunnermeier, M. K., James, H., & Landau, J. P. (2019). The digitalization of money (No.  w26300). National 

Bureau of Economic Research. 

Campbell, S (2016). "Perspectives: Method and methodology in nursing research". Journal of Research in 

Nursing. 21 (8): 656–659. doi:10.1177/1744987116679583. ISSN 1744-9871. S2CID 78696476. 

Casula, M., Rangarajan, N. & Shields, P. The potential of working hypotheses for deductive exploratory 

research. Qual Quant (2020). https://doi.org/10.1007/s11135-020-01072-9 

Chaffey, D., Hemphill, T. and Edmundson-Bird, D. (2019) Digital Business and e-Commerce Management. 

Pearson UK, New York, 5-15 

Chen, R., & Divanbeigi, R. (2019). Can Regulation Promote Financial Inclusion? The World Bank. Policy 

Research Working Paper, No. 8711, 1-16. 

Chipere, M. (2018). Virtual currency as an inclusive monetary innovation for the unbanked poor. Electronic 

Commerce Research and Applications, 28, 37-43. 

Chikalipah, S. (2017). What determines financial inclusion in Sub-Saharan Africa? African Journal of Economic 

and Management Studies, 8(1), 8-18. 

Chinoda, T., & Kwenda, F. (2019). Do mobile phones, economic growth, bank competition and stability 

matter for financial inclusion in Africa? Cogent Economics & Finance, 7(1), forthcoming. 

Davis, D. A., & Craven, C. (2016). Feminist Ethnography: Thinking through Methodologies, Challenges, and 

Possibilities. Rowman & Littlefield. 

Demirguc-Kunt, A., Klapper, L., & Singer, D. (2017). Financial inclusion and inclusive growth: A review of 

recent empirical evidence. The World Bank. Policy Research Working Paper, No 8040, 1-25 

Disse, S & Sommer, C (2020) Digitalisation and its impact on SME finance in Sub-Saharan Africa: Reviewing 

the hype and actual developments, Discussion Paper, No. 4/2020, ISBN 978-3-96021-115-0, Deutsches 

Institut für Entwicklungspolitik (DIE), Bonn,  

Dyson, B. & Hodgson, G. (2016). Digital cash: why central banks should start issuing electronic 

money.Positive money.Available at: https://positivemoney.org/publications/digital-cash/ 

Evans, O. (2018). Connecting the poor: the internet, mobile phones and financial inclusion in Africa. Digital 

Policy, Regulation and Governance, 20(6), 568-581. 

Gabor, D., & Brooks, S. (2017). The digital revolution in financial inclusion: international development in the 

fintech era. New Political Economy, 22(4), 423-436. 

Ghosh, A., & Bhattacharya, L. (2019). SureCash: Promoting financial inclusion in Bangladesh. Asian 

Management Insights Magazine, 6:1-4 

https://aisel.aisnet.org/icis2018/implement/Presentations/6/
https://doi.org/10.1177%2F1744987116679583
https://en.wikipedia.org/wiki/Doi_(identifier)
https://doi.org/10.1177%2F1744987116679583
https://en.wikipedia.org/wiki/ISSN_(identifier)
https://www.worldcat.org/issn/1744-9871
https://en.wikipedia.org/wiki/S2CID_(identifier)
https://api.semanticscholar.org/CorpusID:78696476
https://doi.org/10.1007/s11135-020-01072-9
https://positivemoney.org/publications/digital-cash/


 

 
Page: - 491 -   The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). www.strategicjournals.com  

 

Grohmann, A., Klühs, T., & Menkhoff, L. (2018). Does financial literacy improve financial inclusion? Cross 

country evidence. World Development, 111, 84-96. 

Government of Kenya. GOK,(2019). Digital Economy Blueprint, 2019. Government of Kenya. Accessed on 

March 7, 2021. https://www.ict.go.ke/wp-content/uploads/2019/05/Kenya-Digital-Economy-2019.pdf 

Heeks, R. (2016). “Examining “Digital Development”: The Shape of Things to Come?” GDI Development 

Informatics Working Paper no.64, University of Manchester, UK.  

Heeks, R. (2017). “Digital Economy and Digital Labour Terminology: Making Sense of the “Gig Economy”, 

“Online Labour”, “Crowd Work”, “Microwork”, “Platform Labour”, Etc.” Development Informatics 

Paper 70, University of Manchester, UK. http://www.gdi.manchester.ac.uk/research/publications/di/ 

Jelicic Kadic, A., Kovacevic, T., Runjic, E., Simicic Majce, A., Markic, J., Polic, B., … Puljak, L. (2020). Research 

methodology used in the 50 most cited articles in the field of pediatrics: types of studies that become 

citation classics. BMC Medical Research Methodology, 20(1). https://doi.org/10.1186/s12874-020-

00940-0 

Kabakova, O., & Plaksenkov, E. (2018). Analysis of factors affecting financial inclusion: Ecosystem view. 

Journal of business Research, 89, 198-205 

Kapadia, S. (2019). A Perspective on Financial Literacy and Inclusion in India. SSRN Working Paper, 1- 19. 

Available at SSRN: https://ssrn.com/abstract=3396241 

Kenya Institute of Public Policy Research and Analysis https://kippra.or.ke/wp-content/uploads/2021/02/ 

Kenya-Economic-Report-2020.pdf 

Kenya National Bureau of Statistics Economic survey http://statistics.knbs.or.ke/nada/index.php 

Kenya National Bureau of Statistics- KNBS, 2018; The World Fact Book, CIA, 2016) 

Kim, D. W., Yu, J. S., & Hassan, M. K. (2018). Financial inclusion and economic growth in OIC countries. 

Research in International Business and Finance, 43, 1-14 

Kimmitt, J., & Munoz, P. (2017). Entrepreneurship and financial inclusion through the lens of instrumental 

freedoms. International Small Business Journal, 35(7), 803-828. 

Klapper, L., and Lusardi, A. (2020). Financial literacy and financial resilience: Evidence from around the world. 

Financial Management, 49(3), 589–614. 

Klapper, L., Miller, M., and Hess, J. (2019). Leveraging digital financial solutions to promote formal business 

participation. World Bank Working Paper Series. Available at http://hdl.handle.net/10986/31654. 

Li, J., Wu, Y., and Xiao, J. J. (2020). The impact of digital finance on household consumption: Evidence from 

China. Economic Modelling, 86(March 2020), 317–326. 

Mader, P. (2018). Contesting financial inclusion. Development and Change, 49(2), 461-483. 

Mitchell, K., & Scott, R. H. (2019). Public Revenue, Financial Inclusion and Value-Added Tax in Argentina. In 

Pesos or Plastic? 33-58. Palgrave Pivot, Cham. 

Morakanyane, R., Audrey, G., & O'Reilly, P. (2017). Conceptualizing Digital Transformation in Business 

Organizations: A Systematic Review of Literature. 10.18690/978-961-286-043-1.30. 

Naceur, S. B., Barajas, A., & Massara, A. (2017). Can Islamic banking increase financial inclusion? In 

Handbook of Empirical Research on Islam and Economic Life. Edward Elgar Publishing. Massachusetts. 

https://doi.org/10.1186/s12874-020-00940-0
https://doi.org/10.1186/s12874-020-00940-0
https://ssrn.com/abstract=3396241
https://kippra.or.ke/wp-content/uploads/2021/02/%20Kenya-Economic-
https://kippra.or.ke/wp-content/uploads/2021/02/%20Kenya-Economic-


 

 
Page: - 492 -   The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). www.strategicjournals.com  

 

Nadri, Hamed; Rahimi, Bahlol; Lotf nezhad afshar, Hadi; Samadbeik, Mahnaz; Garavand, Ali (2018). Factors 

Affecting Acceptance of Hospital Information Systems Based on Extended Technology Acceptance 

Model: A Case Study in Three Paraclinical Departments. Applied Clinical Informatics. 09 (2): 238–247 

Neaime, S., & Gaysset, I. (2018). Financial inclusion and stability in MENA: Evidence from poverty and 

inequality. Finance Research Letters, 24, 230-237. 

Nickson, C. (2019, January 2). Diagnostic Tests in Research. Retrieved January 24, 2022, from Life in the Fast 

Lane • LITFL website: https://litfl.com/diagnostic-tests-in-research/ 

Nyaga, M. N. (2017). Youth Radicalization in Kenya University Perspective. IOSR Journal of   Humanities and 

Social Science, 22:1-11 

Okafor, D. J., Nico, M. & Azman, B. B. (2016). The influence of perceived ease of use and perceived 

usefulness on the intention to use a suggested online advertising workflow. Canadian International 

Journal of Science and Technology, 6 (14), 162-174. 

Ombongi, P. N. & Long, W (2018) Factors Affecting Financial Performance of Small and Medium Enterprises ( 

SMEs ) : A Case of Manufacturing SMEs in Kenya 

Ouma, S. A., Odongo, T. M., & Were, M. (2017). Mobile financial services and financial inclusion: Is it a boon 

for savings mobilization? Review of development finance, 7(1), 29-35. 

Owen, A. L., & Pereira, J. M. (2018). Bank concentration, competition, and financial inclusion. Review of 

development finance, 8(1), 1-17 

Ozili, P. K. (2018). Impact of digital finance on financial inclusion and stability. Borsa Istanbul Review, 18(4), 

329–340. https://doi.org/10.1016/j.bir.2017.12.003 

Ozili, P. K. (2019). Impact of digital finance on financial inclusion and stability. Borsa Istanbul Review, 18(4), 

329-340. 

Ozili, P. K. (2020). Blockchain Finance: Questions Regulators Ask. Disruptive Innovation in Business and 

Finance in the Digital World. International Finance Review, 20,123- 129. Emerald Publishing Limited. 

Park, Cyn-Young & Mercado, Rogelio, 2015. "Financial Inclusion, Poverty, and Income Inequality in 

Developing Asia," ADB Economics Working Paper Series 426, Asian Development Bank. 

Rahimi, B., Nadri, H., Lotf, H., Timpka, T (2018). A Systematic Review of the Technology Acceptance Model in 

Health Informatics. Applied Clinical Informatics. 09 (3): 604–634.  

Rasheed, R., Siddiqui, S.H., Rahman, S.A. (2018). Influence of Awareness on SME’s Intention towards 

adoption of Islamic Finance in Pakistan. Review of Economics and Development Studies, 4(1), 51-59. 

Rasheed, R., Siddiqui, S. H., Mahmood, I. and Khan, S. N. (2019). Financial Inclusion for SMEs: Role of Digital 

Micro-Financial Services. Review of Economics and Development Studies, 5 (3), 571-580 DOI: 

10.26710/reads. v5i3.686 

Remund (2010) Financial Literacy Explicated: The Case for a Clearer Definition in an Increasingly Complex 

Economy https://doi.org/10.1111/j.1745-6606.2010.01169.x 

Sapovadia, V. (2018). Financial Inclusion, Digital Currency, and Mobile Technology. In Handbook of 

Blockchain, Digital Finance, and Inclusion, 2, 361-385). Academic Press. 

https://www.ncbi.nlm.nih.gov/pmc/articles/PMC5884692
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC5884692
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC5884692
https://litfl.com/diagnostic-tests-in-research/
https://www.semanticscholar.org/author/P.-N.-Ombongi/120096003
https://www.semanticscholar.org/author/W.-Long/47267228
https://doi.org/10.1016/j.bir.2017.12.003
https://ideas.repec.org/p/ris/adbewp/0426.html
https://ideas.repec.org/p/ris/adbewp/0426.html
https://ideas.repec.org/s/ris/adbewp.html
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC6094026
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC6094026
https://doi.org/10.1111/j.1745-6606.2010.01169.x


 

 
Page: - 493 -   The Strategic Journal of Business & Change Management. ISSN 2312-9492 (Online) 2414-8970 (Print). www.strategicjournals.com  

 

Scott, Van Reenen, & Zachariadis, Markos. (2017) The long-term effect of digital innovation on bank 

performance 

Shetty, S., & Hans, V. (2018). Women Empowerment in India and Financial Inclusion Barriers. International 

Journal of Management Sociology and Humanities, 9(3), 344-352. 

Shields, P., & Whetsell, T (2017), Public Administration Methodology: A Pragmatic Perspective, in 

Raadshelders, Jos; Stillman, Richard (eds.), Foundations of Public Administration, Melvin and Leigh, 

75–92, ISBN 978-0-9973-0842-6 

Shofawati, A. (2019). The Role of Digital Finance to Strengthen Financial Inclusion and the Growth of SME in 

Indonesia. KnE Social Sciences, 389-407. 

Snelson, C. L(March 2016). Qualitative and Mixed Methods Social Media Research. International Journal of 

Qualitative Methods. 15 (1): 160940691562457. doi:10.1177/1609406915624574 

Sun, T. (2018). Financial Inclusion - an overview | ScienceDirect Topics. Retrieved from 

www.sciencedirect.com website: https://www.sciencedirect.com/topics/economics-econometrics-

and-finance/financial-inclusion 

Thomas, H., & Hedrick-Wong, Y. (2019). Inclusive Growth: The Global Challenges of Social Inequality and 

Financial Inclusion. Emerald Publishing Limited. 

Tsai, K. S. (2017). FinTech and Financial Inclusion in China. HKUST Institute for Emerging Market Studies, No. 

20 

Turegano, D. M., & Herrero, A. G. (2018). Financial inclusion, rather than size, is the key to tackling income 

inequality. The Singapore Economic Review, 63(1), 167-184. 

Villasenor, J. D., Darrell M. W. & Lewis, J. R. (2015). The 2015 Brookings Financial and Digital Inclusion Project 

Report: Measuring Progress on Financial Access and Usage. Washington, DC. Center for Technology 

Innovation.  

Voorn, Bart; Genugten, Marieke; Thiel, Sandra (September 2019). Multiple principals, multiple problems: 

Implications for effective governance and a research agenda for joint service delivery. Public 

Administration. 97 (3): 671–685 

Wise, 2013 International Journal of Business and Management · Archives · Vol. 8, No. 23 (2013) The Impact 

of Financial Literacy on New Venture Survival 

World Bank. (2015). Innovative Digital Payment Mechanisms Supporting Financial Inclusion: Stocktaking 

Report. World Bank Group. 

Yang, L & Zhang, Y (2020) Digital Financial Inclusion and Sustainable Growth of Small and Micro Enterprises—

Evidence Based on China’s New Third Board Market Listed Companies. Sustainability, 12: 1-21 

Yangdol, R., & Sarma, M. (2019). Demand-side Factors for Financial Inclusion: A Cross-country Empirical 

Analysis. International Studies, 56(2-3), 163-185.  

Yi, J., Zhang, R., & Guo, F. (2018). Can Micro-Credit Promote Financial Inclusion? The Evidence from China. 

Journal of Financial Risk Management, 7(4), 428-441. 

Zhang, Y (2017). Contract Theory for Wireless Networks by Yanru Zhang, Zhu Han. Cham : Springer 

International Publishing : Imprint: Springer. 

https://en.wikipedia.org/wiki/Patricia_M._Shields
https://www.researchgate.net/publication/311511761
https://en.wikipedia.org/wiki/ISBN_(identifier)
https://en.wikipedia.org/wiki/Special:BookSources/978-0-9973-0842-6
https://doi.org/10.1177%2F1609406915624574
https://en.wikipedia.org/wiki/Doi_(identifier)
https://doi.org/10.1177%2F1609406915624574
https://www.sciencedirect.com/topics/economics-econometrics-and-finance/financial-inclusion
https://www.sciencedirect.com/topics/economics-econometrics-and-finance/financial-inclusion
https://doi.org/10.1111%2Fpadm.12587
https://doi.org/10.1111%2Fpadm.12587

