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ABSTRACT

Though SMEs contribution to the economy is high and important, this may be affected adversely by accidents,
tragedies and natural calamities. In the recent past, there has been a high prevalence of fires and floods in
Nairobi City County. Despite the existence of SME’s in Nairobi County for a long period now, the majority seem to
have exhibited high mortality, slow or no growth. The study intended to establish the determinants of uptake of
insurance services among the SMEs in Nairobi city county, Kenya. The population of the study consisted of 100
SMEs in Gikomba Market. Proportionate stratified random sampling was employed to collect data from the SMEs
to actualize the objectives of this research. Information was collected by use of a questionnaire which consisted
of both open and closed ended questions. Data was edited for accuracy, uniformity, consistency and
completeness and arranged to enable coding and tabulation for final analysis. Data was analyzed using SPSS
version 22 and Ms. Excel. It was notable that there existed strong positive relationship between the indepedent
variables and depedent variable. The study recommended a need for the management supports the managerial
skills for the managers and employees to facilitate uptake of insurance services in the businesses. The
entrepreneurial culture should be good in the businesses. Before the entrepreneur enter in the run of the business
should have adequate experience to understand the need of the uptake of the insurance services.From the
findings of the study, it was revealed that own capital or saving was the most source of funding of the uptake of
insurance services in Nairobi City Count. The study was a milestone for further research in the field of uptake of
insurance services in Africa and particularly in Kenya. The findings demonstrated the important factors to uptake
of insurance services to include; access to finance and access to business information services. The current study
should therefore be expanded further in future in order to determine the effect of strategic legal framework on
uptake of insurance services. Existing literature indicates that as a future avenue of research, there was need to
undertake similar research in other areas in Kenya and other countries in order to establish whether the explored
factors can be generalized to affect uptake of insurance services.
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INTRODUCTION

Small businesses are generally regarded as the
driving force of economic growth, job creation, and
poverty reduction in developing countries. They
have been the means through which accelerated
growth and rapid industrialization have been
achieved. Koech (2011). Micro and Small
Enterprises (MSEs) have been recognized as socio-
economic and political development catalysts in
both developed and developing economies.
Mwangi(2011). Maalu, et. al. (1999) discussed the
role of Micro and Small Enterprises in the economy
of Kenya and noted the important role it has played
and continues to play. In addition to employment
creation and income generation, the study noted
other important roles in the economy such as
production of goods and services and development
skills.

A study by Cooper (2012) on the impact of micro-
finance services on the growth of SMEs in Kenya
found a strong positive relationship between micro-
finance services and growth of SMEs. The Kenya
Government’s commitment to foster the growth of
MSEs emerged as one of the key strategies in a
1986 report. It was reinforced as a priority in a 1989
report, a document that set out the mechanisms for
removing constraints to growth of MSE sector. In
1992, the government published the MSE policy
report.

Globally, Small and Medium Enterprises (SME’s)
make up over ninety per cent of businesses and
account for between fifty to sixty per cent of
employment. It is observed that although Micro,
Small and Medium Enterprises (SMEs) are
extremely important in helping a large number of
very poor people more empowered financially, they
are characterized by high mortalities due to the
uncertain socio-economic and policy environments
that they operate in and inaccessibility to financial

services, insurance included. Recent studies from
Sub-Saharan Africa confirm the importance of the
informal SME sector as a contributor to the creation
of productive employment and poverty alleviation.
In the South African Development Community
(SADC) region, the SMEs in the informal sector
alone account for an estimated sixty percent of
Gross National Product (Kiiru, 2004).

In Kenya, the lenders generally accepted definition
of an SME is a business with six to fifty employees
or with annual revenue below Ksh. 50 million.
Kihuro ( 2012). The small and medium Enterprises
(SME’s) play an important role in the Kenyan
Economy. According to the Economic survey (2006)
the sector contributed over 50% of new jobs in
2005. Despite their significance, past statistics
indicate that three out of five businesses fail within
the first few months of operation. Kenya National
Bureau of statistics (2009). According to Koech
(2011) the factors affecting growth were capital
markets, cost of operations, access to -capital,
collateral requirements, information access, capital
management and cost of registration. Further;
capital market, cost and capital access had the
highest contribution to constraining SMEs growth
into large businesses.

Statement of the Problem

Though SMEs contribution to the economy is high
and important, this may be affected adversely by
acidents, tragedies and natural calamities. In the
recent past, there has been a high prevalence of
fires and floods in Nairobi County. Despite the
existence of SME’s in Nairobi County for a long
period now, the majority seem to have exhibited
high mortality, slow or no growth. According to GoK
(2005) SMEs have high mortality rates due to
vulnerability to hazards, capital and skill constraints
and most of them do not survive for over 3 years
making it difficult for them to graduate into
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medium and large scale enterprises. GoK (2005)
observes that, access to financial services such as
credit has been a major constraint to SMEs
development in Kenya but fails to address access to
insurance services which would reduce their
vulnerability.

Most studies have noted that, majority of the SMEs
in Kenya and in particular in Nairobi are not yet
insured. For instance a study done by Onyango n
2009 noted that only 26 per cent of the small and
medium businesses in Nairobi are insured. Further,
the Kenyan Ministry of Finance puts the proportion
of SMEs insured in Nairobi as only 29.3% (GoK,
2005). Additionally, according to Mwangi B. (2006),
only 18.8% of the SMEs in Nairobi are insured
against fire. Nevertheless, the influences of
insurance partaking among the small and medium
enterprises in Nairobi have not yet been
documented. It is against this background that the
study intended to establish the determinants of
uptake of insurance services among the SMEs in
Nairobi city county, Kenya.

Objectives of the Study

The general purpose of this study was to examine

the determinants of uptake of insurance services

among the SMEs in Nairobi City County, Kenya. The

specific objectives were:-

= Examine influence of access to finance on the
uptake of insurance services among the SMEs
in Nairobi City County, Kenya

= Determine influence of access to business
information services on the uptake of

insurance services among the SMEs in Nairobi

City County, Kenya

LITERATURE REVIEW

Theoretical Review

Agency Theory

Institutional capacity can be well explained by the
agency theory. Agency theory asserts that, one of
the key activities for boards is monitoring
management on behalf of shareholders and that
effective monitoring can improve a firm’s
performance by reducing agency costs (Amy &
Thomas, 2003). Boyd (1990) states that the
monitoring function of boards is also referred to as
the control role (Boyd, 1990). According to Amy &
Thomas (2003), the institutions mandated to take
care of the organization function refers directly to
the responsibility of directors to monitor managers
on behalf of shareholders. The theoretical
underpinning of the board's monitoring function is
derived from agency theory, which describes the
potential for conflicts of interest that arise from the
separation of ownership and control in
organizations. In

agency theory terms, the owners are principals and
the managers are agents and there is an agency loss
which is the extent to which returns to the residual
claimants, the owners, fall below what they would
be if the principals, the owners, exercised direct
control of the corporation (Jensen and Meckling,
1976).

Agency theorists see the primary function of boards
as to act in the interest of shareholders (Bainbridge,
1993). Amy & Thomas (2003) contend that a
director’s monitoring function is to monitor the
CEO, monitor strategy implementation, planning a
successor of the CEO and evaluating and rewarding
the top managers.

Financial Literacy Theory

Financial literacy theory argues that the behaviour
of people with a high level of financial literacy might
depend on the prevalence of two thinking styles
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according to dual-process theories: intuition and
cognition. Dual-process theories embrace the idea
that decisions can be driven by both intuitive and
cognitive process. Dual process theories have been
applied to several fields, including reasoning and
social cognition (Evans 2008). Financial literacy
covers the combination of investors' understanding
of financial products and concepts and their ability
and confidence to appreciate financial risks and
opportunities, to make informed choices, to know
where to go for help, and to take other effective
actions to improve their financial well-being
(Atkinson and Messy, 2005).

Financial literacy empowers investors by educating
them to acquire relevant knowledge and skills in
financial management. Financial knowledge helps to
overcome most difficulties in advanced credit
markets. Financial literacy allows the investors to
encounter difficult financial

times, through strategies that mitigate risk such as
accumulating savings, diversifying assets, and
purchasing insurance. More importantly, financial
literacy enhances decision making processes such as
payment of bills on time, proper debt management
which improves the credit worthiness of potential
borrowers to support livelihoods, economic growth,
sound financial systems, and poverty reduction.
Financial literacy leads to more effective use of
financial products and services, greater control of
one's financial future and reduced vulnerability to
overzealous retailers.

Financially literate investors are able to create
competitive pressures on financial institutions to
offer more appropriately priced and transparent
services, by comparing options, asking the right
qguestions, and negotiating more effectively.
Investors are able to evaluate and compare financial
products such as bank accounts, saving products,
credit and loan options, payment instruments,
investments, insurance coverage, so as to make
optimal decisions (Miller et al 2009). Greenspan

(2002) argues that financial literacy helps to
inculcate individuals with the financial knowledge
necessary to create household budgets, initiate
savings plans, and make strategic investment
decisions. Proper application of that knowledge
helps investors to meet their financial obligations
through wise planning, and resource allocation so
as to derive maximum utility. The theory relates to
the influence of access to finance on growth of
SMEs in Kenya.

Conceptual Framework

Access to Business

Information Services

. . .
Social media >,

Uptake of Insurance

Services Among SMEs
= Training
=  Compliance with
=  Seminars
rules & regulations

Access to Finance . Increase of

= Collateral L
applications

L
Source of = Increase of

funding ! .
premiums

L Repayment

period

Independent Variable Dependent Variable

Figure 1: Conceptual Framework

Access to Finance

Credit is viewed as more than just another resource
such as labor, land, equipment and raw materials
(Rahji, 2000). One of the reasons for the decline in
the contribution of SMEs to the economy is lack of a
formal national credit policy and lack of credit
institutions which can assist entrepreneurs. Credit
access helps to expand business size and
production. (Olagunju, 2000) affirmed that credit
facilities as well as the use of enterprise capital and
labor resources accelerate the adoption process
and expand the scale of enterprise. Most MSE are
likely to have less access to financial capital from
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inheritances or more typically from capital
accumulated in house ownership or from personal
savings. Due to their limited savings entrepreneurs
face notably greater challenges to obtain credit
resulting in them missing business opportunities. It
is important therefore that MSEs need to be aware
of the full range of finance options available in
Kenya would help to: (i) identify key MSE finance
needs; (ii) understand the range of finance products
available and how to access them; and (iii) identify
suppliers of finance to meet the identified needs.

Access to business information Services
Strengthening of access to business information
services through the national agricultural support
system has been advocated as a strategy for
increasing agricultural production in Sub-Saharan
Africa by governments in the region and by
international development agencies (Evenson and
Mwabu, 1998). In addition, investments in
information and communication technologies have
significantly improved the efficiency of agribusiness
marketing systems in Africa (Haggblade, 2011).
Marketing is important success function for SMEs
that is facilitated by market access. Information
plays a key role in market access and is the main
core of any marketing system. Market access in
developing countries is a major challenge to small
businesses due to market imperfections that can be
attributed to lack of market information, lack of
linkages between the actors in the supply chain,
distortions or absence of input and output markets,
high transaction cost and high presence of trade
intermediaries. Different strategies exist for
improving market access of which the use of ICT is
one. Strategies that enhance market access greatly
impacts on the performance of small enterprises
(Shepherd, 2007).

Potential benefits of ICT to SMEs include enhancing
efficiency, reducing costs and broadening the

market both locally and globally, empowering SMEs
to participate in the knowledge economy by
facilitating connectivity; helping to create and
deliver products and services on a global scale and
providing access to new markets (Chyau, 2005). ICT
can significantly impact the market —oriented
dimensions of products and services (Ritchie &
Bridley, 2005).

Empirical Review

Studies carried out in the United Kingdom illustrate
that it is possible for a business relationship to be
forged between SMEs and insurance companies.
Most SMEs have a tendency not to insure their
businesses which becomes a problem. They need to
ensure that their businesses are kept running in the
event that their key personnel who are usually the
owners are unavailable due to one reason or
another (Thorpe 2004).

A small number of insurers in the United Kingdom
are starting to discount premiums and/ or
recommending that their clients prepare a Business
Continuity Plan (Walsh 2003). In his paper on the
role of loss adjusters and claims preparers, Thorpe
(2004) does make the point that many large
corporations pre-agree with a loss adjuster before
the event. This arrangement is not available to
SMEs. This is because short term insurance
companies do not view small businesses as
profitable clients. It could also be due to the fact
that, the amount of business interaction with small
business is at a minimal level.

A business relationship between SMEs and
insurance companies is possible even within an
African context. In Nigeria, the collapse of several
promising SMEs and other businesses in the
business landscape in the last four decades has
been attributed to lack of awareness by the
business owners mainly on the need to strengthen
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their risk-taking ability and long-term sustenance of
their enterprises through adequate and appropriate
insurance coverage for their investment (Saghana
2009). In an article called, “Nigeria: Cornerstone
Seeks Growth of SMEs Through Insurance Support”,
Saghana mentions that SMEs in Nigeria can benefit
a lot from the different types of insurance products
that are being offered by insurance companies such
as Group Life insurance, Keyman Assurance, Critical
IlIness Benefits Income Mwangi(2011). Maalu, et. al.
(1999) discussed the role of Micro and Small
Enterprises in the economy of Kenya and noted the
important role it has played and continues to play.
In addition to the employment creation and income
generation, the study noted other important roles
in the economy such as production of goods and
services and development skills.

A study by Cooper (2012) on the impact of micro-
finance services on the growth of SMEs in Kenya
found a strong positive relationship between micro-
finance services and growth of SMEs. The Kenya
Government’s commitment to foster the growth of
MSEs emerged as one of the key strategies in a
1986 report. It was reinforced as a priority in
another 1989 report, a document that set out the
mechanisms for removing constraints to growth of
MSE sector. In 1992, the government published the
MSE policy report.

RESEARCH METHODOLOGY

This study employed was a descriptive research
design. The target population under the study was
100 MSEs in Gikomba market. Stratified random
sampling was used, whereby all the MSEs in
Gikomba market had an equal chance of being
selected. The study used questionnaires to collect
primary data from the respondents as research
tools (Kothari, 2005). Young, (2009) points out that,
guestionnaires are appropriate for studies since
they collect information that is not directly

observable as they inquire about feelings,
motivations, attitudes, accomplishments as well as
experiences of individuals. Quantitative data was
analyzed by employing descriptive statistics and
inferential analysis using Statistical Package for
Social Science (SPSS) Version 22.

DATA ANALYSIS, FINDINGS AND INTERPRETATIONS

The study targeted a sample size of 100
respondents from which 70 filled in and returned
the questionnaires making a response rate of 70%.

The research sought to determine the gender of the
respondent and therefore requested the
respondent to indicate their gender. The study
found that majority of the respondent 52.45%, were
males whereas 47.55% of the respondent were
females; this is an indication that both genders
were involved in this study. On period of service,
the study revealed that most of the respondents
35% had worked with the organization for duration
of 5-10 vyears, 40% had worked with the
organization for a period 10-15 years and 25%
worked for a period of 15 to 20 years. This implied
that majority of the respondents had worked with
the organization for a considerable period of time
and thus they were in a position to give credible
information relating to this study.

The study requested the respondents to indicate
their age category. From the research findings, the
study revealed that most of the respondents 44%
were aged between 30 to 39 years, 36% of the
respondents were aged between 20 to 29 years,
15% were aged between 40 to 49 years whereas
5% of the respondents were aged 50 years and
above. The study requested the respondent to
indicate the members of their family who were
running independent business before them. From
the research findings, the study revealed that most
of the respondents as shown by 45% parents were
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running independent business before them, 15% of
the respondents cited uncle/ aunt, 20% of the
respondents posited brother/sister, whereas 10% of
the respondents indicated grandparent and none
respectively. The study requested the respondent
to indicate the number of employees in their
enterprises. From the research findings, the study
revealed that most of the respondents 45% of the
respondents had 1-5 employees, 35% of the
respondents indicated that they employed 6-10
employees, 15% posited to have employed 11-25
employees, 5 % stated to have employed 25-50
employees in their enterprises. This implies that
most of MSEs under study in Nairobi County had
less than 50 employees.

Access to Finance

The study sought to assess the influence of access
to finance on uptake of insurance services among
SMEs in Kenya. It was of paramount importance
that MSEs were aware of the full range of insurance
options available to them. This enabled them to
understand the range of insurance products
available and how to access them as well as identify
suppliers of finance to meet the identified needs.
The research sought to establish from the
respondents on source of funding to establish their
business in the study area. The research findings
were as shown in Error! Reference source not
found.6. The study findings established that most of
the respondents (29%) cited to have own capital /
savings as source of funding to establish the
enterprises, 23% cited they had sourced from bank
loans, 21% from Chama or SACCOS, 19% to have
sourced funds from loans from
family/colleagues/friends and 8% cited to have
sourced funds from grants/government
programmes to start their businesses. MSEs that
have internal financial resources or access to
external sources of finance have a higher chance of
engaging in innovative activities than those that do

not. The relationship between the use of external
finance in particular, and the extent of firm
innovation is significant and positive.

The research sought to establish from the
respondents on the intention of source of funding
to establish their business in the study area. The
study findings found out that most of the
respondents (33%) indicated to have used the funds
for developing new product and service, 25%
indicated to buy machinery or equipment, 23%
cited building and land acquisition, 19% indicated
would have used the funds as the working capital or
operating capital for example for the purchase of
the inventory for the business. Access to funds to
make new products or improve existing, or acquire
new, machinery and equipment was important to
every firm, because as argued by Hall and Khan
(2002), together with skilled workers, capital goods
are crucial for successful implementation and
operation of a new invention.

The study sought to establish from the respondents
on factors that impended them to access to funding
to establish their business in the study area. It was
found out that most of the respondents (30%)
indicated to have faced the problem of sourcing
funding due to lack of collateral, 25% indicated lack
of knowledge about lending sources, 23% cited
rules, procedures and regulations on public financial
management, 17% indicated transaction costs and
5% cited distance to lending institutions and 5% due
to lack of accounting records business plan as
impediments for sourcing funds from the financiers.

The lack of collateral, lack of knowledge about
lending sources, transaction costs and rules and
procedures associated with public financial
management are the major obstacles that hinder
entrepreneurs from sourcing funds for establishing
manufacturing MSEs in Nairobi County. The findings
of the study are in agreement with Stevenson &
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stone (2005) who revealed that the problem of
access to collateral and knowledge of lending
financiers to entrepreneurs is the hindering factor
to the growth of businesses in many developing
countries.

The research sought to establish from the
respondents on the level of satisfaction of financial
products and services available for MSEs in Kenya. It
was revealed that most of the respondents (35%) of
the respondents were neutral, 23% were
dissatisfied and satisfied, 14% were dissatisfied
whereas 5% cited to have been satisfied with the
financial products and services for MSEs in Kenya
This study showed that the financial products and
services available for MSEs in Kenya are neither
good or bad to meet the satisfaction of the
entrepreneurs of Nairobi county.

The research sought to establish from the
respondents to rank priority of information sought
by the study. The results revealed that majority of
the respondents (50%) indicated accessing finance
as the priority, 35% cited developing new product
and 15% of the respondents indicated employing
skills as a priority. This infers that accessing finance
is a priority for the entrepreneurs of MSE in Nairobi
County. The findings of the study corroborates with
Stevenson & stone (2005) who stated that the
problem of finance(budget) to entrepreneurs is the
greatest hindrance factor to the growth of
businesses in many developing countries.

Access to Business Information Services

The respondents were asked to indicate the social
media network sites they used for accessing
information on insurance services. From the study
findings 16% of the respondents used face book,
11% stated to use twitter , 8% of the respondents
indicated Instagram, 12% stated to use mysite, 12%
stated to use Google + , 11% of the respondents
indicated YouTube, 4% of the respondents indicated
Skype, 7% stated Linkedln and 17% of the

respondents indicated MySpace. This indicated that
the entrepreneurs were trying to use the available
social networks to ensure there was market
accessibility of their products. ICT transforms
traditional firm transactions and creates new
market places by altering the process by which
transactions take place, creating new products and
services and by creating new markets in time, space
and information that did not previously exist
(Hanna, 2010). The power of ICT enables business
networking within and between enterprises and
geographical regions to grow. This in turn provides
a platform for the exchange of experiences, options
and opportunities for mutual cooperation and
technology transfer (GOK, 2006).

The respondents were requested to indicate the
reasons for the business intension to use the social
media network sites in relation to access insurance
services. 55% of the respondents indicated for
building and land acquisition, 10% stated to recruit
sales representatives, 9% stated to develop new
product and service. This indicates social media
networks played an important role on enhancement
of market accessibility of MSEs Products. The study
findings were in agreement with literature review
by Hanna(2010) who observed that the power of
ICT enables business networking within and
between enterprises and geographical regions to
grow. This in turn provides a platform for the
exchange of experiences, options and opportunities
for mutual cooperation and technology transfer
(Shepherd, 2007). Potential benefits of ICT to SMEs
include enhancing efficiency, reducing costs and
broadening the market both locally and globally,
empowering SMEs to participate in the knowledge
economy by facilitating connectivity; helping to
create and deliver products and services on a global
scale and providing access to new markets (Chyau,
2005).
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The respondents were kindly requested to indicate
the reasons for not accessing the insurance services
in relation to ICT from the findings. 22% of the
respondents stated that it was due to lack of ICT
training, 15% stated due to ICT transaction costs,
16% indicated as a result of distance to the ICT
networks, 12% stated as a result of rules and
procedures associated with public financial
management and 10% stated as a result of lack of
knowledge about marketing through ICT sites. This
infers that lack of training on use of ICT is an
impediment for the MSEs not accessing the market
for their products in the study area. On the other
hand, Information and Communication Technology
(ICT) is identified as an enabler of other sectors,
(GOK, 2007) presenting enormous opportunities for
SMEs to improve market access. ICT is an
indispensable tool in the highly globalised,
knowledge economy. ICT can improve market
access by facilitating communication with
customers, competitive  positioning, enable
information acquisition and production of quality
products, generation of market information,
reduction in logistic costs, facilitating access to
global markets, facilitating market research,
networking, market transactions and market
identification.

Further, the study asked the respondents’ to
indicate whether they were satisfied with accessing
the insurance services through ICT services available
for Micro and Small Enterprises in the study area.
35% indicated that they were satisfied, 25% stated
that they were not very satisfied and 23% stated
that they were very dissatisfied. This indicated that
accessing the market through ICT was important for
the MSEs in the study area. The study findings were
in agreement with literature review by Mutula &
Van Brakel (2006) noted that ICTs applications in
MSEs, especially the internet, have not been
satisfactorily applied in developing countries. On
the other hand, Information and Communication

Technology (ICT) is identified as an enabler of other
sectors, (GOK, 2007) presenting enormous
opportunities for SMEs to improve market access.
ICT was an indispensable tool in the highly
globalised, knowledge economy. Market access
constraints facing SMEs include; poor quality
products, lack of knowledge to explore niche
markets, limited resources to promote their
products and poor market research.

Uptake of Insurance Services

On the extent to which, respondents were asked to
indicate the extent to which the indicators that
determined uptake of insurance services. The data
was collected from the different indicators of the
variable uptake of insurance services which was
ordinal categorical. The data was therefore
presented in frequency tables with the median
being used as the appropriate measure of central
tendency. The results were presented in Table 4.9.
The first indicator for the dependent variable
required to know what the level uptake of
insurance services was compliance with rules and
regulations was, 0% of the respondents had 0-20%,
3% had 20-30%, 11% had 30-40%, 17% had 40-50%,
69% had had over 50%. The modal class is of the
respondents who had over 50% compliance. The
mode was found to be 5 which imply that on
average the level of compliance with rules and
regulations is over 50%.

The next indicator required the respondents to
increase of the level of number of applications by
the organization, 3% of the respondents had 0-20%,
3% had 20-30%, 14% had 30-40%, 26% had 40-50%,
49% had over 50%. The modal class is of the
respondents who had over 50%. The mode was
found to be 5 which imply that on average increase
of the level of applications in the organization was
by over 50%. When the respondents were asked
what the increase of the level of applications was,
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0% of the respondents 0-20%, 3% had 20-30%, 3%
had 30-40%, 34% had 40-50%, 60% had over 50%.
The modal class is of the respondents who had over
50% increase of the level of applications. The mode
was found to be 5 which imply that on average the
increase of the level of applications in the
organization is over 50%.

Table 2: Uptake of Insurance Services

Finally, the respondents were asked what the
increase of premiums was, 0% of the respondents
0-20%, 3% had 20-30%, 20% had 30-40%, 43% had
40-50%, 34% had over 50%. The modal class is of
the respondents who had between 40-50%
achieving goals and objectives. The mode was found
to be 4 which imply that on average the level of the
increase of premiums is between 40-50%.

Statement 0%- 20%- 30%- 40%- Over Mode
20% 30% 40% 50% 50%

What is the level of compliance with rules and 0% 3% 11% 17% 69% 5

regulations?

What is the level of increase of applications? 0% 3% 3% 34% 60% 5

What is the level of increase of premiums? 0% 3% 20% 43% 34% 4

SUMMARY, CONCLUSION AND
RECOMMENDATIONS

From the findings of the study, it was revealed that
own capital or saving was the most source of
funding of the uptake of insurance services in
Nairobi County, the financing was intended to
develop New Product and service and buy
machinery and equipment for developing new
products in the MSEs in Nairobi county. It was
noted that lack of collateral and lack of knowledge
about lending sources mostly were the
impediments that hindered entrepreneurs from
securing funds from the financiers to acquire uptake
insurance services in Nairobi City County. Majority
of the respondents indicated that that they were
not very satisfied on the range of insurance
products and services available for SMEs in Kenya
and ranked accessing finance as a priority on
developing insurance products in MSEs in Nairobi
county. Additionally, the study revealed that the
variable statistically, strongly and significantly
influenced uptake of insurance services positively at

5% level of significance as it had a positive
relationship with the dependent variable. This infers
that accessing finance play a key role in influencing
uptake of insurance services in Nairobi City County.

From the descriptive analysis, the study results
revealed that majority of the respondents indicated
the social media network sites they used for
marketing their products face book, twitter,
Instagram, mysite, Google + , YouTube, Skype,
LinkedIn and MySpace. This indicates that the
entrepreneurs were trying to use the available
social networks to ensure there is market
accessibility of their products. The study established
that the business intension to use the social media
network sites in relation to market accessibility of
their products as for building and land acquisition,
to recruit sales representatives and to develop new
product and service. This indicates social media
networks played an important role on enhancement
of market accessibility of SMEs Products. The MSEs
that were not able to access the markets in relation
to ICT was due to lack of ICT training, transaction
costs, distance to the ICT networks, rules and
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procedures associated with public financial
management and lack of knowledge about
marketing through ICT sites. Further, the
respondents’ indicated that they were satisfied with
uptake of insurance services through ICT services
available for SMEs in the study area.

It was notable that there exist strong positive

relationship between the indepedent
variables(access to finance and access to business
information services) and depedent variable (
uptake of insurance services). This therefore means
that other factors not studied in this research
contribute to uptake of insurance services. This
implied that these variables were very significant
therefore need to be considered in any effort to
boost uptake of insurance services in the study
area. The study therefore identifies the variables as
critical determinants of uptake of insurance

services.

Conclusions of the Study

Based on the study findings, the study concluded
that uptake of insurance services in Kenya was
affected by access to finance and access to business
information services being the major factors that
mostly affected uptake of insurance services in
Kenya.

Access to finance was the most important factor
that affected uptake of insurance services. This
implied that increasing levels of access to finance by
a unit would increase the levels of uptake of
insurance services. This showed that access to
finance has a positive influence on uptake of
insurance services.

Further, access to business information services was
the second important factor that affect uptake of
insurance services. The regression coefficients of
the study showed that access to business

information services had a significant influence on
uptake of insurance services. This implied that
increasing levels of access to business information
services by a unit would increase the levels of
uptake of insurance services. This showed that
access to business information services had a
positive influence on uptake of insurance services.

Recommendations of the Study

From the findings of the study, it was revealed that
own capital or saving was the most source of
funding of the uptake of insurance services in
Nairobi City County, the financing was intended to
develop New Product and service and buy
machinery and equipment for developing new
products in the SMEs in Nairobi county. It was
noted that lack of collateral and lack of knowledge
about lending sources mostly were the
impediments that hindered entrepreneurs from
securing funds from the financiers to support them
to take insurance services.

The use of ICT especially on the social media
network sites should be enhanced for improving the
uptake of insurance services of the MSEs and there
is need to offer training for the MSEs on ICT. This
will boost uptake of insurance services and they
should have knowledge on importance of access to
business information services.

Recommendations for Further Studies

The study is a milestone for further research in the
field of uptake of insurance services in Africa and
particularly in Kenya. The findings demonstrated
the important factors to uptake of insurance
services to include; access to finance and access to
business information services. The current study
should therefore be expanded further in future in
order to determine the effect of strategic legal
framework on uptake of insurance services. Existing
literature indicates that as a future avenue of
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research, there is need to undertake similar factors can be generalized to affect uptake of
research in other areas in Kenya and other insurance services.
countries in order to establish whether the explored
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