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ABSTRACT 

In entrepreneurship, researchers and policy makers have sought to understand the link between an individuals and business creation: Why 

some individuals start a business while others do not? In the past, the Kenya government’s education policies have aimed at promoting 

self-employment for alternative job creation in formal employment. Despite training youths in Vocational Technical Training Institutes with 

the aim of venturing into self- employment, a large number continue to seek paid employment, with many of them remaining unemployed. 

There is hardly any empirical studies undertaken on determinants of entrepreneurial intention in Vocational Technical Training Institute in 

Kenya and this study intend to fill this gap. 

 The objectives of the study were to determine how social valuation and career attraction, influence entrepreneurial intentions among 

Vocational Training Institute students in Kenya.  Descriptive research design was used, target population was Vocational Training Institute 

students, while study population was 494 Cap Proportionate stratified random sampling was used and self- administered questionnaire was 

adopted. Data analyses involved descriptive, correlation and regression analysis. A response rate of 89% was obtained and majority of the 

respondents were female and majority were within the age bracket of 21-23 and 24-26 years. Reliability test was conducted and all factors 

had Cronbach alphas of 0.7 and therefore measures were internally consistent and validated using content, convergent and discriminant 

validity tests.   

 Objective one investigated the relationship between social valuation and entrepreneurial intention among Vocational Technical 

Training Institute students in Kenya Social valuation had a weak positive correlation with entrepreneurial intention, and also explained 

below average variation in entrepreneurial intention.  This implies that important referent persons to an individual’s do not influence 

him/her towards in self employment. Objective two investigated the relationship between career attraction and entrepreneurial 

intention among Vocational Technical Training Institute students in Kenya. Career attraction had a moderate positive correlation with 

entrepreneurial intention, and also explained above average variation in entrepreneurial intention. This implies that Kenya graduates 

had positive attitude towards self employment.  

The study concluded that social variation was the most important predictor of determinant of entrepreneurial intention among Kenya 

graduate youth. The study recommended that a lot of awareness relating to entrepreneurial activity should be done so as the negative 

perception about business venture being risky to venture. Secondly, government and non-governmental organization should provide funds 

as capital both inform grant and affordable loans to youth who want to venture in entrepreneurship. Thirdly, government and non-

governmental organization to provide business support services to both the potential and practicing entrepreneurs. Therefore, these 

results if implemented can stimulate youth entrepreneurship in Kenya and thus reduce the high rate of youth unemployment in Kenya. 

Finally, further research could continue with the study, however, individual family background, antecedents of Theory of Planned 

Behaviour, need for achievement, locus of control and risk taking propensity to be predictors. 
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INTRODUCTION 

Entrepreneurship is an employment strategy that 

has increasingly gained popularity in many 

countries as it leads to self-sufficiency which plays 

a vital role in combating unemployment. Azhar , 

Javaid, Mohsin, Rehman and Hyder(2010) supports 

this to say that entrepreneurship is becoming 

crucial to every country ever since the age of 

globalization because the growth of 

entrepreneurial activities will help in creating jobs 

for the society, reducing the unemployment rate. 

Nafukho and Muyia (2010) argue that 

entrepreneurship is vital in creating and fulfilling a 

healthy economy. It is also echoed by Dickson, 

Solomon and Weaver (2008) that growth of 

entrepreneurship is significant to a country’s 

economy. 

 

The need to foster entrepreneurship has been 

necessitated by high unemployment rates 

especially among the youth world over. In addition 

to rapid population increases, universities and 

colleges are churning out graduates every year 

who by far exceed the capacity that the 

government and other sectors can absorb. 

Governments have recognized the role the 

entrepreneurship plays and have supported it. Due 

to the importance of the entrepreneurial sector, it 

has become one of the national agendas in many 

countries. 

 

Youth unemployment around the globe has 

become a major challenge in the 21st century. The 

global youth unemployment rate, which had 

decreased from 12.7 percent in 2009 to 12.3 

percent in 2011, increased again to 12.4 percent in 

2012, and has continued to grow to 12.6 percent in 

2013 (ILO, 2013). This report indicate 1.1 percent 

point above the pre-crisis level .These figures are 

also found in International Labour Organizations 

(ILO) report that about 74.2 millions youth will be 

unemployed in 2013 arise by 3.5 million since 

2007.  

 

This increase of unemployment in the world could 

be attributed to the 2007 and 2008 world 

economic crisis where most nations’ economies 

declined or stagnated (ILO, 2013). It also reported 

that the ratio of youth to adult unemployment 

hardly changes in recent years, and stands at 2.7 

percent in 2013. Young people therefore, continue 

to be almost three times more likely than adults to 

be unemployed and an upward trend in global 

unemployment continue to hit them strongly .In an 

effort to address unemployment of youth in the 

world, five key policies were identified by the 

representative of governments, employers and 

workers of the 185 ILO members states at the 

International Labour Conference in June, 2012. 

One of the five resolutions passed was that 

entrepreneurship and self-employment to assist 

potential young entrepreneurs was to implement 

in every ILO member country (ILO, 2013). 

The unemployment rate stands at 40%, with the 

highest percentage among the youth between the 

ages of 18 and 34 (Kenya National Bureau of 

Statistics, 2012). Gichira and Khatili (2013) reports 

that every year universities and Technical Institutes 

graduate are churning out about 30,000 students 

per year and over 60 percent of the students do 

not get formal jobs.  In proportional terms, 80 

percent of Kenya’s 2.3 million unemployed are 

young people between 15 and 34 years of age. 

Majority of the students of the Universities and 

Technical Institutes graduates are aged between 

20 to 24  

years who constitute 30 percent of the 

unemployed. Youth unemployment in 

Kenya is alarming with statistics indicating 

close to 2.5million youth are unemployed 

(Ngosiana, 2010). 

 

Government of Kenya has not proved capable of 

meeting this challenge as evidenced by the 

difficulties graduates go through in getting jobs. 

Therefore, the answer is not to churning out more 
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graduates but instead stimulates 

entrepreneurship intentions and the development 

of new ways of working. Venture creation has 

been cited to be linked to entrepreneurial 

intention as supported by (Carter, Gartner, 

Shaver, 2003;  Krueger et al., 2000) who argue 

that lack of entrepreneurial intentions among 

students is contributing few graduate in self- 

employment. 

 

Statement of the Problem 

In the past, the government’s education policies 

have aimed at promoting self-employment for 

alternative job creation in formal employment 

(Ministry of Education, 2009). Despite training 

youths in vocational training institutes with the 

aim of venturing into self- employment, a large 

number continue to seek paid employment, with 

many of them remaining unemployed (Kilemi, 

2002; Kinyanjui, 2007). Similar studies have also 

echoed the same, that there is a 1% chance only 

that Kenya graduates will engage in small scale 

enterprises found in informal sector despite the 

high unemployment levels ( Maina, 2007). 

Many unemployed youths drift into crime and 

other social ills (Ngosiana,2010). The resultant 

higher crime rates discourage investors, and have 

a cost in the quality of life. Besides, the 

unemployed youths are a big loss in human capital 

(Kibuka, 2011). Over 50% of Kenya’s population 

lives below the poverty line, which is defined as 

‘living on less than one dollar a day’ (Kaijage & 

Wheeler, 2013).Thus increase in unemployed 

youth fuels poverty. In addition, unemployed 

youths are a potential social and political problem. 

 

Local scholars such as Kamau (2011), Ngugi et al., 

(2012), Maina (, 2007), Kaijage & Wheeler, (2013), 

Kibuka (2011) and others have studied on 

entrepreneurial intention aiming at determining 

drivers of students to entrepreneurship in an 

effort to solve why some people opt for 

entrepreneurs and other not  Previous scholars 

have been focusing on  entrepreneurial 

experience, background factors, environmental 

factors and antecedents of Shapiro’s law as 

variables as the determinants, however this study 

would focus  on the following behavioural  factors, 

namely; social  valuation and  career attraction,  

on entrepreneurial intention in an effort to 

determine what would influence vocational 

Technical Training Institute students in Cap YEI in 

Kenya  opt for entrepreneurship and therefore, fill 

the knowledge gap. 

General Objective 

The purpose of this study was to establish the 

determinant of entrepreneurial intentions among 

vocational Training Institute students in Cap YEI in 

Kenya this was supported by the specific 

objectives which were To determine effects of  

social valuation and  career attraction to 

entrepreneurial intentions among vocational 

training institute students in Cap YEI  in Kenya 

Research Questions 

The research questions of this study are: 

i. How does social valuation influence 

entrepreneurial intentions among vocational 

training institute students in Cap YEI in 

Kenya? 

ii. How does career attraction influence 

entrepreneurial intention among vocational 

training institute students in Cap YEI in 

Kenya? 

Scope of the Study 

The study was interested in studying the influence 

of social valuation and career attraction, as 

determinants to entrepreneurial intentions 

among vocational college students in Kenya. The 

focus was on the entrepreneurial process and 

specifically on the individuals’ as a central figure in 

that process. This was because the process of 

starting a new enterprise is quite complex 

especially from the individual perspective as they 
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were influenced by both internal and external 

factors. Thus, the study was limited to the process 

of entrepreneurship and specifically on the 

individuals’ behaviour towards entrepreneurship. 

The unit of analysis was an individual– the nascent 

entrepreneur. The study was based on data 

collected in Kenyan vocational Technical Training 

Institute students who were in their final-

semester of their studies in the six Cap YEI 

centres.  

THEORETICAL FRAMEWORK 

Theoretical review that was described and 

displayed in this chapter was based on the issues 

to be discussed after conceptual framework. It 

expresses: 

a) Theory of Planned Behaviour 

The theory of planned behaviour is an extension 

of the theory of reasoned action (Fishbein & 

Ajzen, 1975; Ajzen & Fishbein, 1980). The theory 

of planned behaviour is a general model that gives 

explanation about individuals behaviour and it 

appear valuable for assessing entrepreneurial 

intentions especially when it is adopted by 

entrepreneurship scholars (Krueger et 

al.,2000).The focus of the theory is on the 

individuals intentions to perform a given 

behaviour. A prerequisite for this is that the 

behaviour in question is under individual’s 

volitional control. This theory has gained 

popularity in entrepreneurial research because it 

has been successfully applied in predicting 

intentions to perform behaviours and replaced 

the entrepreneurial trait approach which has 

indicated low empirical relations with behaviour 

in specific situations. Therefore, TPB is a valuable 

tool for understanding the process of new venture 

creation regardless of cultural differences 

(Degeorge & Fayolle, 2004). TPB is a theory that 

predicts deliberate behaviour, because behaviour 

can be deliberative and planned. The basic 

assertion relates to the idea that if two people 

have the same level of intention to engage in a 

specific behaviour but one has more confidence in 

their abilities; it stands to reason that the 

confident person will be more likely to succeed 

than the person who has doubt relating to their 

own abilities (Ajzen,2001).Therefore, by changing 

the three predictors (personal attitude, subjective 

norm and perceived behavioural control), the 

chance that an individual will intend to do a 

desired action can be increased and thus increase 

the chance of the person actually doing it (Liñán & 

Chen, 2009).  

 

Ajzen’s (2002), Theory of planned behaviour 

explains intentions by means of three main 

constructs or antecedents that influence 

behaviour (Liñán,2004) and the relative 

contributions of these three antecedents factors 

to explaining entrepreneurial intentions are not 

established beforehand (Wu & Wu, 2008). The 

antecedents that influence the behaviour include: 

attitude, social norm and perceived behaviour 

control .Attitude towards start- up (Personal 

attitude, PA) - This refers to the degree to which a 

person has a favourable evaluation appraisal of 

being an entrepreneur (Ajzen, 2001;  Autio,  

Keeley,  Klofsten, Parker, & Hay,2001; Liñán & 

Chen, 2009). It includes not only affective (I like it, 

it is attractive), but also evaluative considerations 

(it has advantages) (Liñán & Chen, 2009). 

 

 It is assumed to have two components which 

work together: beliefs about consequences of 

performing the behaviour (behaviour beliefs) and 

the corresponding positive or negative judgments 

about each of these of the features of the 

behaviour (outcome evaluation) (Ajzen, 2001). 

Fayolle and DeGeorge (2006) argues that, when 

new issues arise requiring an evaluative response, 

one draw on relevant information (beliefs) which 

is stored in the memories. And since, each of 

these beliefs carries evaluative implications, 

attitudes are automatically formed. Subjective 

norms (SN) - This measures the perceived social 

pressures to carry out-or-not to carry out –
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entrepreneurial behaviours (Liñán & Chen, 2009). 

In particular, it refer to the perception that 

‘important others’ would approve of the decision 

to become an entrepreneur, not (Ajzen, 2001). 

Subjective norms are assumed to have two 

components which work in interaction; beliefs 

about how other people , who may be in some 

way important to the person, would like them to 

behave (normative beliefs) and the positive or 

negative judgments about each belief (outcome 

evaluations). 

 

Perceived behavioural control (PBC) - This is 

defined as the perception of the ease or difficulty 

of performing entrepreneurship (Ajzen, 1991, 

2001; Liñán & Chen, 2009). That is the degree to 

which an individual to feels that performance or 

non-performance of the behaviour in question is 

under his or her volitional control. Liñán and Chen 

(2009) argues that PBC is a concept quite similar 

to self –efficacy (SE) (Bandura, 1997), and to 

perceive feasibility (Shapero & Sokol, 1982;  

Krueger et al., 2000)..PBC include not only the 

feeling of being able, but also the perception 

about controllability of the behaviour (Liñán & 

Chen,2009).Degeorge and Fayolle (2008) indicates 

that that PBC has two aspects ;how much a 

person has control over the behaviour and how 

confident a person feels about being able to 

perform the behaviour. 

 

All these three concepts refer to the sense of 

capacity regarding the fulfilment of enterprise-

creation (Liñán & Chen, 2009). PBC is determined 

by control beliefs about the power of both 

situational and internal factors to inhibit or 

facilitate the performing of the behaviour. This 

concept was introduced into the theory of 

planned behaviour to accommodate the non 

volitional elements inherent, at least potentially, 

in all behaviour (Ajzen, 2002).Interactions among 

all these components develop a sense of 

capability and emotional tendency which drives 

individual to step into new venture creation 

(Fayolle, Gailly & Lessas, 2006). This suggest that, 

TPB appears to provide a respectable explanatory 

framework for this area of study and hence an 

appropriate framework in the context of 

entrepreneurial intentions. Figure 2.1 depicts the 

Theory of planned behaviour 

 
Figure 1   Theory of planned behaviour, Ajzen 

(2006) 

Conceptual Framework 
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Figure 2   Conceptual framework 

Empirical Review 

Empiricism is a concept that emphasizes the role 

of experience and observation in acquiring 

knowledge . Empiricism focuses on those aspects 

of scientific knowledge that are closely related to 
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experience, especially as formed through 

deliberate experimental arrangements. It is a 

fundamental requirement of scientific method 

that theories must be tested against observations 

of natural world, rather than resting sorely on a 

prior reasoning, intuition or revelation (Mugenda, 

2008). 

a)  Entrepreneurial Intention 

Entrepreneurial intention refers to intent to 

perform entrepreneurial activity. Several scholars 

focus on entrepreneurial intention in different 

perception, for example; Entrepreneurial 

intention as intention to start a new business 

(Krueger & Brazeal, 1994), the intention to own a 

business (Crant, 1996), or intention to be self-

employed (Doughlas & Shepherd, 2002). It usually 

involves inner guts, ambition and the feeling to 

stand on ones feet (Zain, Akram & Ghani, 2010). 

 

An individual may have potential to be 

entrepreneur but not make any transition into 

entrepreneurship unless they have such 

intentions (Ismail et al., 2009).Bird (1988) argues 

that intention is an important factor in facilitating 

towards new venture establishment and has 

significant impact on the firms‟ venture success, 

survival and growth. He suggested that intentional 

process often begins based on entrepreneur’s 

personal needs, values, wants, habits and beliefs. 

Studying on entrepreneurial intention provides 

valuable insights for researcher to understand 

entrepreneurial process and predict 

entrepreneurial activities in better way through 

identifying antecedents of entrepreneurial 

intention (Davidsson, 1995; Bird, 1998; Krueger et 

al., 2000; Peterman & Kennedy, 2003; Liñán, 

2004; Kolvereid & Isaksen, 2006; Krueger, 2007; 

Dell, 2008; Ismail et al., 2009). 

 

Findings of Kolvereid and Isaksen (2006) on 297 

business founders Entrepreneurial Intention by 

using longitudinal data revealed that intentions to 

be self-employed did actually determine later 

entry into self-employment.  Krueger (2007) 

stipulates that intention serves as mediating 

factor between entrepreneurial action and 

potential exogenous influence (traits, 

demographics, skills, social, cultural and financial 

support). They suggested that entrepreneurial 

intention helps in explaining the reasons on why 

certain individuals tend to start own business 

before opportunity scan or deciding type of 

business to involve in. They stated that 

entrepreneurs themselves should benefit from a 

better understanding of their own motives, 

intention affords them a chance to understand 

what factors drive them to make their decisions to 

pursue entrepreneurial career and how the 

venture becomes reality. 

b)    Social Valuation on Entrepreneurial Intention 

Social valuation of entrepreneurship refers to the 

system of values peculiar to a specific group or 

society that shape personality trait and capacities 

and ability perceptions towards the 

entrepreneurial activity (Liñán et al., 2007).  Social 

valuation is a concept closer to subjective norm or 

social norm, which entails important referent 

persons to an individual in the behaviour of 

interest.  When people believe that most 

referents with whom they are motivated to 

comply think they should perform the behaviour, 

they will perceive social pressure to perform it 

and vice verse. Ajzen (2005) found that subjective 

norms generally accounted for less variance than 

the attitude and perceived behaviour control 

which are the antecedents of Theory of Planned 

Behaviour. 

2.4.3   Career attraction on Entrepreneurial 

Intention 

Career (professional) attraction refers as the 

extent to which individuals hold a positive 

assessment of personal about being an 

entrepreneur (Ajzen,2002).The decision to 

become an entrepreneur is regarded as an 

individual and personal choice (Wickham, 2006) 
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that is likened to the choice of a career (Bridge et 

al., 2003). As much as career decisions are 

regarded as clearly planned in nature and not 

responses to a stimulus, Kruger et al. (2000) 

postulate that starting a business should also be 

viewed as a career choice. 

 

 Potential entrepreneurs must view 

entrepreneurship as a viable career option in 

order to develop a positive attitude towards it 

(Bridge et al., 2003). Choosing an entrepreneurial 

career as opposed to a conventional job is a 

choice that is based on the possibility of achieving 

satisfaction for a variety of economic, social, and 

personal development needs (Wickham, 2006). 

Research Gap 

Previous studies have highlighted on students 

intentions to entrepreneurship in both developed 

and developing world. For example; Duijin (2012) 

studied how personality traits influence 

entrepreneurial intentions among Netherland’s 

university students. Tong et al. (2012) carried out 

a study on entrepreneurial intention among 

university students and focused on family 

business background, subjective norm and desire 

for independence. Byabashaijia et al. (2010) 

studied on factors influencing entrepreneurial 

intention among university students in Uganda 

and focussed on; role of education, subjective 

norm and situational factors. 

 

.Edet and Ekpoh (2011) carried out a study on 

impact of entrepreneurship education on career 

intention among 500 students drawn from two 

universities in AkwaIbom and Cross river states of 

Nigeria. The variables were entrepreneurship 

education and barriers .The finding of the study 

indicated that entrepreneurship education 

impacts positively on the career intentions of 

tertiary education students. Entrepreneurship 

education leads to increase in the level of 

student’s knowledge in entrepreneurial process. 

Tong, Tong, and Loy (2012) carried out a study on 

entrepreneurial intentions among university 

students where need for achievement, desire for 

independence, family business background and 

subjective norms were the variables In this study, 

desire for independence was the only variable 

that was found not to have any significant 

relationship with entrepreneurial intention 

 

From the above, many studies have really 

investigated the entrepreneurial intention of 

students, but mainly focusing on personal, 

psychological factors such as gender, locus of 

control, need for achievement, tolerance to 

ambiguity, self-confidence and innovativeness 

(Wang &Wong, 2004). However, the current 

literature survey indicates that any event 

attempting to predict entrepreneurial activities 

using traits approaches have yielded 

disappointingly small explanatory power and even 

small predictive validity (Krueger et al., 2000). 

 This study would focus on Vocational Technical 

Training Institute students in Cap YEI IN Kenya. 

The students of Cap YEI are all disadvantaged 

youth who are being offered entrepreneurial skills 

on top of other course free of charge by sponsor. 

The following variables are to be considered, 

namely; social valuation and career attraction. 

Therefore, this study intends to enrich literature 

on entrepreneurial intentions among Kenya youth 

and fill the knowledge gap. 

 

RESEARCH METHODOLOGY 

Research Design 

This study adopted descriptive research design. 

Descriptive research describes the phenomena or 

characteristics associated with a subject 

population; to estimate proportions of a 

population that have these characteristics and to 

discover association among different variables 

(Cooper & Schinder, 2008). The use of descriptive 

design was in line with other similar studies such 

as Malebana, (2012) on the study in” 
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Entrepreneurial intention of final commerce 

students in rural provinces of South Africa” 

Target Population 

The study population comprised of 494 final 

semester students of Cap YEI Vocational Training 

Institute in Kenya. The use of final year students 

was in line with other similar studies such as 

Kamau, (2011) “Analysis of The Relationship 

Between Entrepreneurial Environmental Factors 

and Entrepreneurial Intentions of University 

Students In New Venture Creation. 

Sampling Frame 

The sampling frame of the study was checklist in 

the six Cap YEI centres for year 2013 for all final 

semester students“.  

3.5       Sample Size and Sampling Technique 

To determine the sample size for small 

populations, the researcher used the normal 

approximation to the hyper-geometric 

distribution, similar studies (Morris, 2014) have 

adopted the hyper-geometric distribution due to 

its ability to estimate sample sizes from small 

populations accurately. Therefore the sample size 

for the study was 216 students. 

Table 1:  Sample size and sampling technique  

 

 

 

 

 

 

  

This study adopted a proportionate stratified 

random sampling method. Cooper and Schindler 

(2003) states, stratified proportionate random 

sampling technique produce estimates of several 

population parameters with greater precision and 

ensures a more representative sample is derived 

from a relatively homogeneous population. The 

sample strata were all the Cap YEI centres. The 

study obtained a representative sample from each 

centre as shown in the table 1. Then simple 

random sampling was employed using a checklist 

and random numbers and was used to sample the 

individual respondents.  

Research Instrument and Collection Procedure  

Self-administered questionnaire was used 

because it avoided the respondents from being 

influenced by the researchers. All items in 

questionnaires were adopted from validated 

entrepreneurial intention questionnaire 

developed by (Liñán and Chen, 2009). Data was 

collected in a classroom setting, whereby the 

respondents were given 10-15 minutes to answer 

the questions. It was done so to ensure that 

respondents were given enough time to answer 

the questions and to obtain a high response rate.  

Data Analysis and Presentation 

The study employed descriptive and inferential 

statistics. Descriptive statistics involved use of 

percentages, means and measures of dispersion 

which allowed for presentation of data in a more 

meaningful way and thus simpler interpretation of 

data. Inferential statistics Involved use of cross 

tabulations, correlation and regression analysis 

Tests for regression assumptions such as 

normality, outliers, Multi-collinearity and 

heteroscedastic were carried out.  This study used 

multiple linear regression. The general equation 

for multiple linear regression is as shown below. 

                  

 

 

 

Branches Population  Percentage   Sample size  

Buruburu 

Athi River 

Nyeri 

Machakos 

Mombasa 

Thika 

102 

78 

114 

82 

42 

76 

20.6 

15.8 

23.1 

16.6 

8.5 

15.4 

45 

34 

50 

36 

18 

33 

    

Total  494 100 216 
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FINDINGS AND DISCUSSION 

 Response Rate 

Data was collected from the six Cap YEI centres in 

Kenya while targeting a sample of 216 

respondents. A total of 194 out of 216 self 

administered questionnaire were filled and 

returned yielding a response rate of 89.8%.  

Reliability and Validity Test 

Cronbach’s coefficient alpha which is one of the 

most common methods in gauging reliability 

(Sekaran, 2000) for each variable was don. 

Reliability was assessed to measure internal 

consistency of the study instrument. The results 

for reliability test for each factor are indicated as 

Social valuation, career attraction, which had the 

following overall Cronbach’s alpha; 0.734, 

0.710and 0.891respectively. Ryman (2012) has 

indicated 0.7 to be an acceptable reliability 

coefficient. Thus the five factors were internally 

consistent.  

Demographics Data 

Gender and Entrepreneurial intention 

Out of the total respondents (N= 194), majority 

(63%) were female while few were male  (37%).  

 

 

Age Group and Entrepreneurial Intention 

Majority (46.9%) were within the age bracket of 

24-26 years, followed by (43.3%) in age bracket of 

21-23years,then 8.3% in age bracket of 27 years 

and above and lastly few (1.5%) in age below 20 

years. On entrepreneurial intention levels, 

respondents with more than 27 years had the 

highest inclination to entrepreneurship while 

below 20 years were the least.  

Existence of Family Business  

Majority (87.1%) had parents with business while 

a few (12.9%) never had parents owning a 

business. The findings also indicate that those 

who hail from family with business had a high 

level of entrepreneurial intention that is 72 

percent than those who did not with a 28 percent.  

Business Experience and Entrepreneurial 

Intention 

Majority (87.3%) had a positive experience in a 

parent business and a few (12.7%) had a negative 

experience in a parent business. The findings 

demonstrate that by exposing young people in 

running their parents business is an avenue of 

equipping them with entrepreneurial knowledge 

which in return enhance entrepreneurial 

intention.  

 

  Correlation Analysis on the Determinants of 

Entrepreneurial Intention 

Correlation among the independent variables is 

illustrated by the correlations matrix in table 3 

Correlations among variables is used to explore 

the relationship among group of variables (Pallant, 

2010), in turn helping in testing multicollineartity. 

The fact that all the correlations were less than 

0.90 was an indication that the factors were 

sufficiently different measures of separate 

variables, and consequently, this study utilized all 

the variables.  

The lowest correlation in this study was between 

social valuation and entrepreneurial intention 

which is the results are weak positive 

correlation(r=0.045). A study by Hyder et al., (n.d) 

on entrepreneurial intentions among business 

students in Pakistan, had similar findings on weak 

positive correlation between social valuation and 

entrepreneurial intention. This implies that 

important referent persons to an individual’s do 

not influence him/her towards in self 

employment. 

 The relationship between career attraction and 

entrepreneurial intention were found to be 

moderate positive correlated (r=0. 634).The 
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findings are in consistent with study by 

(Malebana, 2012; Hyder,n.d; Linan, Rodriguez-

cohard& Rueda-cantuche,2011) in entrepreneurial 

intention among students. These results imply 

that entrepreneurial intention among Kenya 

youth is very high. Therefore the society and 

Kenya government requires supporting these 

nascent entrepreneurs so that venture in business 

after graduation.   

Table 2    Correlation matrix of the variables 

 

 

 

 

 

 

** 

Correlation is significant at the 0.01 level (1-tailed) 

 Descriptive and qualitative Analysis of the study 

variables 

a)  Analysis of social Valuation 

The first objective of the study was to determine 

how social valuation influence entrepreneurial 

intentions among vocational training institute 

students in Kenya. The study focused on the 

following aspect level of valuation and level of 

approval of entrepreneurial activity.  

Level of valuation 

The study sought to find the level of agreement of 

the respondents on valuation of entrepreneurial 

activity in their closest environment as valued 

worse or better. Based on  the findings in Table 3, 

the respondents agreed that entrepreneurial 

activity is valued by close family members as 

indicated by a mean of 4.73.The respondents 

agreed that their colleagues and mates  values 

their entrepreneurial activity with mean of 4.09 as 

well as among their friends with mean 4.04. 

Therefore, family members are ranked highest on 

valuation on entrepreneurial activity to an 

individual.  

Table 3   Valuation of entrepreneurial activity by 

acquaintances 

 1 2 3 4 5 6 7 

M
ea

n
 

Stan
d

ard
 

d
ev 

In your 

close 

family  

5 15 10 10 13 25 22 4.73 1.933 

Among 

your 

friends 

12 17 12 9 19 24 6 4.04 1.902 

Among 

your 

colleagues 

and mates 

9 20 10 15 14 21 10 4.09 1.922 

 

Level of Approval 

The study sought to find out the rate of approval 

on decision to create a firm by people in their 

close environment. Based on   findings in Table 4, 

the respondents agreed that close family 

members would approve as indicated by a mean 

of 4.44.The respondents agreed that their friends 

would approve by a mean of 3.91, and their 

colleagues and mates with mean 3.70. Family 

members were ranked highest in approval on 

decision to create a firm.  

Table 4  Acquaintances approval on creating a 

firm 

 1 2 3 4 5 6 7 

M
ea

n
 

Stan
d

ard
 

d
ev 

Your 

close 

family 

1

1 

1

4 

1

0 

9 1

5 

2

2 

1

9 

4.4

4 

2.05

6 

Your 

friends 

9 2

1 

1

5 

1

2 

1

4 

2

2 

6 3.9

1 

1.85

4 

Your 

colleague

s and 

mates 

1

3 

2

3 

1

4 

1

4 

1

2 

1

7 

8 3.7

0 

1.90

4 

Level of agreement 

The study sought to find out the level of 

agreement of the respondents on the statements 

 

   EI SV EI 

  

CA 1 -.026 .634* 

SV  1 .045* 

EI   1 
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relating to level of acceptance of entrepreneurial 

activity in the society. Based on   findings in Table 

4.11, the respondents agreed that entrepreneurial 

activity is considered too risky to be worthwhile as 

indicated by a mean of 5.34, the respondents 

agreed that entrepreneurial activities clashes with 

the culture in my country as indicated by a mean 

of 4.72, the respondents agreed that 

entrepreneur’s role in the economy is not 

sufficiently recognized as indicated by mean of 

4.71, the respondents agreed that many people 

consider hardly acceptable to be an entrepreneur 

as indicated by a mean of 4.60.  

 

Table 5   Respondents agreement on given status 

 1 2 3 4 5 6 7 

m
ea

n
 

d
ev Stan

d
ard

 

Entrepreneurial 

activities clashes 

with the culture 

in my country 

6 6 6 16 35 21 10 4.72 1.569 

The 

entrepreneur’s 

role in the 

economy is not 

sufficiently 

recognized 

4 6 9 13 38 24 6 4.71 1.432 

Many people 

consider hardly 

acceptable to be 

an entrepreneur  

3 7 10 26 26 17 11 4.60 1.511 

Entrepreneurial 

activity is 

considered too 

risky to be 

worthwhile. 

3 8 4 8 19 30 28 5.34 1.179 

b)     Analysis of Career Attraction 

The second objective of the study was to find out 

the influence of career attraction on 

entrepreneurial intentions among vocational 

training institute students in Kenya. The study 

focused particularly on the following aspects of 

future career plans, preferred career and level of 

attraction to self employment and .Descriptive 

statistics for career attraction is described below. 

Career plans 

The study sought to find out what level of 

preference of careers after finishing with study. 

Based on   findings in Table 6, the respondents 

agreed that they would prefer starting up a firm 

as indicated by a mean of 5.32. The respondents 

agreed that they would prefer working as an 

employee as indicated by a mean of 4.18. The 

respondents disagreed that they would prefer 

follow on training and preparation as indicated by 

a mean of 3.38. Therefore, preference to starting 

up a firm was the highest.  

 

Table 6 Preference of career after studies 

Level of Attraction 

The study sought to find out the level of attraction 

among three profession options, namely, salaried, 

liberal and entrepreneur. Based on   findings in 

Table 7, the respondents strongly agreed that 

they preferred to be an entrepreneur who had a 

mean of 5.71, and agreed to prefer to be salaried 

as indicated with mean of 3.99 and lastly 

respondents agreed to prefer liberal profession 

which had a mean of 3.54.  

 

 

 

 

 

 1 2 3 4 5 6 7 Mea

n 

Standa

rd dev 

Working 

as an 

employe

e 

9 1

1 

2

2 

1

5 

9 2

1 

1

3 

4.18 1.874 

Starting 

up a firm 

3 4 6 1

5 

1

5 

3

2 

2

5 

5.32 1.562 

Follow on 

training 

and 

preparati

on 

1

8 

3

0 

9 1

4 

8 1

2 

9 3.38 1.983 
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Table 7 Attraction to professional options 

 

Preferred career 

The study sought to find out the level of 

agreement with statements regarding to level of 

attraction to entrepreneurship. Based on   findings 

in Table 8, the respondents strongly agreed with 

these two statements that If I had the opportunity 

and resources I’d want to start a firm and being an 

entrepreneur would entail great satisfaction for 

me where each of them had a mean of 5.73.The 

respondents strongly agreed that among various 

options, I’d rather be an entrepreneur as 

indicated with a mean of 5.66.  The respondents 

strongly agreed that being an entrepreneur 

implies more advantages than disadvantages to 

me as indicated with a mean of 5.63. Lastly 

respondents agreed that being an entrepreneur is 

attractive to as indicated by a mean of 5.53. Based 

on responses of the five statements it can be 

concluded that the level of attraction to 

entrepreneurship by the student is highly 

approved. Therefore, based on career attraction 

analysis respondents are highly attracted to 

entrepreneurship. The findings are in consistent 

with study by (Rodriguez-cohard& Rueda-

cantuche, 2011) in entrepreneurial intention 

among students. Thus it can be concluded that 

Kenya graduates had positive attitude towards 

self employment and believe they can start and 

manage business, however for them to start there 

is need for support in term of resources mainly 

financial capital and opportunity identification. 

Table  8 Agreement with given status 

 1 2 3 4 5 6 7 Mea

n 

Standar

d dev 

Being an 

entreprene

ur implies 

more 

advantages 

than 

disadvantag

es to me 

2 1 3 8 2

4 

3

6 

2

6 

5.63 1.284 

Being an 

entreprene

ur is 

attractive to 

me 

2 3 1 6 3

6 

3

6 

2

1 

5.53 1.269 

If I had the 

opportunity 

and 

resources 

,I’d like to 

start a firm 

2 1 1 6 2

4 

4

0 

2

6 

5.73 1.179 

.Being an 

entreprene

ur is would 

entail great 

satisfaction 

for me  

2 2 2 8 1

9 

3

9 

2

9 

5.73 1.282 

Among 

various 

options ,I’d 

rather be an 

entreprene

ur  

3 1 2 8 2

1 

3

9 

2

7 

5.66 1.329 

 

c)    Analysis of Entrepreneurial Intention 

The study sought to investigate the opinions of 

the respondents regarding level of determination 

in self employment. The study focused particularly 

on the following aspects of level of determination 

to be an entrepreneur and level of determination 

in self employment. Descriptive statistics is given 

below 

Level of determination as an entrepreneur 

The study wanted to find out if the respondents 

have ever seriously considered becoming an 

entrepreneur. Based on the results in Table 9 

majority of the respondents 89 % indicated they 

had ever seriously considered becoming an 

 1 2 3 4 5 6 7 
Mea

n 

Standa

rd dev 

Salaried 9 1

4 

2

3 

1

5 

1

0 

2

2 

7 3.99 1.798 

Liberal 

profession 

1

5 

1

1 

1

9 

2

9 

1

5 

8 3 3.54 1.582 

Entrepren

eur 

4 5 2 7 4

0 

3

5 

3

5 

5.71 1.565 
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entrepreneur and only 11 % had not considered 

being an entrepreneur.  

Table 9 Seriousness of becoming an entrepreneur 

 Yes No 

Ever seriously 

considered 

becoming an 

entrepreneur 

173 (89%) (21 11%) 

Level of determination to be self employed 

The study wanted to find out if the respondents’ 

level on determination to be self employed. The 

findings as indicated in Table 10 that the 

respondents strongly agreed with the statement 

that I’m determined to create a firm in the future 

as indicated by a mean of 6.05.The respondents 

strongly agreed with  the statement I make every 

effort to start and run my own firm which scored a 

mean of 5.95. The respondents strongly agreed 

with the statement that I have   very seriously 

thought on starting a firm indicated by the mean 

of 5.92. The respondents strongly agreed with the 

statement that they have gotten the intention to 

start a firm some day as well as their professional 

goal is becoming an entrepreneur indicated by 

mean of 5.73. The respondents agreed with the 

statement that I’m ready to make anything to be 

an entrepreneur with mean of 5.48.  

  Regression Analysis 

The summary of the overall model that explains 

the significance of the constructs in this study is 

indicated in table 12. 

 

Table   12  Model summaries for the overall 

model 

Mod

el 

R R 

Squar

e 

Adjusted 

R Square 

Std. 

Error of 

the 

Estimate 

Durbin-

Watson 

1 .877a .770 .764 .32721 1.950 

a. Predictors: (Constant), SV, CA,  

b. Dependent Variable: Entrepreneurial 

intention 

 

The four independent variables that were studied, 

explains only (77%) of the determinants of 

entrepreneurial intentions among Vocational 

Technical Training Institute students in Cap YEI in 

Kenya as represented by the R2. This therefore 

means that other factors of entrepreneurial 

intentions not studied in this study contribute 

(23%) of the entrepreneurial intentions among 

Vocational Technical Training Institute students in 

Kenya.   Therefore, further research should be 

conducted to investigate the other factors (23%) 

that affect entrepreneurial intentions among 

Vocational Technical Training Institute students in 

Cap YEI in Kenya 

 

Table 13  ANOVA2 

 

Model Sum 

Squares 

Df Mean 

Square 

F Sig. 

1 

Regressio

n 

56.480 2 14.120 131.88

4 

.000b 

Residual 16.916 158 .107   

Total 73.396 164    

a. Dependent Variable: EI 

b. Predictors: (Constant), SV, CA 

The significance value is 0.000 which is less that 

0.05 thus the model is statistically significance in 

Table  11  

Determination 

as an 

entrepreneur 

1 2 3 4 5 6 7 

M
ea

n
 

Stan
d

ard
 d

ev 

I’m ready to make 

anything to be an 

entrepreneur 

2 2 4 10 23 39 20 5.48 1.302 

My professional 

goal is becoming 

an entrepreneur 

2 3 3 4 20 38 31 5.73 1.334 

I will make every 

effort to start and 

run my own firm 

3 4 3 15 35 40 40 5.95 1.289 

I’m determined to 

create a firm in the 

future 

1 2 2 5 16 29 46 6.05 1.210 

I have very 

seriously thought 

in starting a firm 

- - - 10 18 42 30 5.92 0.937 
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predicting how Social valuation and  Career 

attraction as determinants of entrepreneurial 

intentions among Vocational Technical Training 

Institute students in Cap YEI in Kenya.  Since F 

calculated is greater than the F critical (value = 

131.884), this shows that the overall model was 

significant. 

 

Table 14   Coefficients 

Model Unstandardized 

Coefficients 

Standardiz

ed 

Coefficient

s 

T Sig. 

B Std. Error Beta 

1 

(Constan

t) 

1.535 .334  4.593 .000 

CA .137 .047 .147 2.913 .004 

SV -.061 .026 -.091 -2.373 .019 

 

                        

Based on the above equation, career attraction, is 

positively correlated with Entrepreneurial 

Intention except social valuation has negative 

relationship to Entrepreneurial Intention. Results 

from our empirical study have confirmed that 

career attraction as the main factors explaining 

entrepreneurial intention, as similar findings were 

found by (Autio,et al.,2001; 

Ngugi,2012;Kibuka,2011&  Liñán,2007) . 

 

Thus the findings indicates; career attraction ( , 

0.137), followed by Social valuation which has a 

negative relationship with entrepreneurial 

Intention: every one unit increase in social 

valuation, entrepreneurial Intention will decrease 

0.061 by holding other variable constant. The 

findings that social valuation had negative 

relationship with entrepreneurial intention imply 

that important referent persons to an individual’s 

do not influence him/her towards in self 

employment.  

SUMMARY OF THE FINDINGS 

The purpose of the study was empirically analyze 

the relationship between behavioural factors 

(social valuation, career attraction) and 

entrepreneurial intentions among Vocational 

Technical Training Institute students in venture 

creation in bid to understand why an individual 

will choose self employment as a career while 

another go for formal employment and why one 

will start an enterprise and succeed while another 

start and fail. Despite, the issues of 

entrepreneurial development has been of interest 

to many stakeholders in the country, for example, 

scholars, academicians, policy-makers, politicians, 

practicing entrepreneurs and general public, 

objective in-depth studies of young potentials 

entrepreneurs are limited and difficult to locate. 

As a result there is still a big gap in knowledge on 

problems associated with development of 

entrepreneurship in Kenya specifically among the 

young individuals. 

The first objective of this study was to investigate 

the relationship between social valuation 

(subjective norm) and entrepreneurial intention 

among Vocational Technical Training Institute 

students in Kenya. Social valuation had a weak 

positive correlation with entrepreneurial 

intention, and also explained below average 

variation in entrepreneurial intention. From the 

study entrepreneurial activity was valued highest 

by close family members. Similarly, an individual 

decision to start business, close family members 

would be the best in approving that action. The 

level of acceptance on the statement that 

entrepreneurial activity is considered too risky to 

be worthwhile was strongly accepted by 

respondents. The findings imply that Kenya youth 

hails from family background that values and 

approves entrepreneurial activities and thus, they 

have high entrepreneurial intention. In that line 

any slight motivation for example identification of 

business opportunity and provision affordable 

loans Kenya youth can venture in business. A lot 
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need to be done to eliminate the perception that 

entrepreneurial activity as risky for one to venture 

by the government and the society at large to 

market entrepreneurship. Such avenues of 

promoting entrepreneurship is first recognizing 

and appreciating practicing entrepreneurs, 

organizing trade fairs, offering awareness and 

start-up education to potential entrepreneurs. 

 

The second objective of this study was to 

investigate the relationship between career 

attraction and entrepreneurial intention among 

Vocational Technical Training Institute students in 

Kenya. Career attraction had a moderate positive 

correlation with entrepreneurial intention, and 

also explained above average variation in 

entrepreneurial intention. The study found that 

respondents preferred starting up a firm than 

being employed and following on training. The 

study also found that respondents were attracted 

highly on professional as career than liberal and 

salaried work. Finally, the study found the 

respondents strongly agreed on the statement 

that’ if I had the opportunity and resources, I’d 

like to start a firm’. These findings imply that; the 

high rate of preference to entrepreneurship by 

Kenya youth need to be facilitate  through support  

by the government and the society so that we can 

enhance entrepreneurship culture among  Kenya 

youth. Secondly it can be deduced that  that 

Kenya graduates had positive attitude towards 

self employment and believe they can start and 

manage business, however for them to start there 

is need for support in term of resources mainly 

financial capital and opportunity identification. 

Thirdly Kenya graduate youth are seeking for self- 

employment to merits of self- employment such 

as being your own boss, a chance of being 

innovative and creativity.  

 

Conclusions 

The study sought to find out the determinants of 

entrepreneurial intention among Vocational 

Technical Training Institute students in Kenya. To 

explore this issue, the study examined two 

predictor variables namely; social valuation and 

career attraction and entrepreneurial intention as 

the explained factor. 

 

Career attraction was the second best predictor to 

on determinant of entrepreneurial intention 

among Kenya graduate youth. The implication of 

this Kenya graduate youth have high preference 

to self-employment than any other career 

Therefore, Kenya graduate have a positive 

attitude towards entrepreneurship however, they 

require support from government and society. 

Such support could be affordable financial 

resource and ideal business environment so that 

they can venture in venture creation. 

 

Social valuation being negatively significant 

related to entrepreneurial intention, it was found 

that closes family members, approves and values 

entrepreneurial activity than other referent 

persons. Thus it can be concluded to develop a 

healthy entrepreneurial climate in the country so 

that Kenya  youth can embrace it, it is required 

that the negative perception about business 

venture being risky to reduced through awareness 

by advertisement through local media, organizing 

forum where practicing entrepreneurs meet with 

students and potential entrepreneurs. Through 

such marketing, entrepreneurship culture among 

Kenya youth would be enhanced. 

  Recommendations 

The study recommends that a lot of awareness 

relating to entrepreneurial activity should be done 

so as the negative perception about business 

venture being risky to venture. Awareness would 

include advertisement through local media, 

organizing forum where practicing entrepreneurs 

meet with students and potential entrepreneurs.  

The study further recommends that the 

government and non-governmental organization 

should provide funds as capital both inform of 
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grant and affordable loans for those who want to 

venture in entrepreneurship. The study further 

recommends government and non-governmental 

organization to provide business support services 

to both the potential and practicing 

entrepreneurs. The business support services 

would equip individuals with abilities and skills 

needed to start and manage the venture.  

Area for further studies 

There are only four variables tested in this study, 

future researchers can include other variables 

such as individual family background factors and 

antecedents of the Theory of Planned Behaviour. 

Personality traits can also be included such as 

need for achievement, locus of control and risk-

taking propensity.  
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